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ABSTRACT

PERSONAL ADAPTATION TO STAGFLATION:
A SOCIAL LEARNING PERSPECTIVE

_by_

Joseph Z. Wisenblit

Adviser: Professor Leon G. Schiffman

This dissertation was designed to examine the adaptation
patterns of consumers to the economic stagflation of the 1970s
and the early 1980s from a social learning perspective. Con-
~ sistent with social learning theory, it was proposed that the
individual's economic situation early in life is an important
learning experience, and that this construct is a significant
explanatory variable regarding his (or her) consumer attitudes
and behavior during stagflation.

Early economic 1learning was operationalized as an
experience of economic deprivation early in 1ife or the absence

of such an experience. Thus, the sample generated included
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individuals who had experienced economic deprivation early in
1ife, and a group of subjects who did not have such an experience.
The focus of this study was on comparing the adaptations to
stagflation of the two groups. Economic deprivation was
measured through the subject's recollection of early life
experiences that are indicative of economic deprivation and
through the individual's perceptions of his (or her) economic
situation early in life.

Personal adaptation to stagflation, defined as the
dependent variable, was assessed through measuring the
following constructs: (1) attitudes toward using credit and
saving money, (2) attitudes reléfed‘to present financial pressures,
(3) consumption behavior aimed at coping with stagflation, (4)
attitudes toward energy consumption and the use of limited
resources, and (5) energy conservation behavior.

The findings of this research are based on data collected
through personal interviews of a non-probability quota sample
of 414 New York City residents. A nine-part questionnaire was
administered during each interview. In addition to the measures
of economic deprivation and of adaptation to stagflation, the
questionnaire included measures of locus of control and a number

of demographic descriptors. These constructs were also defined



as independent variables and the relat:ionship between economic
deprivation and adaptation to stagflation was explored within
the context of these factors. Twelve hypotheses were formulated
to investigate this relationship, and two hypotheses were designed
to examine locus of control as a moderating factor between
attitudes and behavioral patterns related to stagflation.

When economic deprivation was tested within the context
of the other independent variables, it was revealed that
individuals who had experienced economic deprivation had a Tess
favorable attitude toward using credit, exhibited higher mental
strain related to present financial pressures, and perceived
the impact of present economic hardships as more severe, than
subjects who did not experience early economic deprivation.
There was some indication that the economically deprived display
consumption behavior aimed,at,coping with stagflation and energy
conservation behavior more frequently, and that they are early
adopters of these behavioral patterns. Locus of control appeared
to have limited explanatory ability in relation to adaptation
to stagflation. |

The findings indicate that individuals who had experienced
economic deprivation early in life adapt to stagflation differently

than persons who did not have such an experience. These results
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suggest that early economic deprivation is a valuable construct
for market segmentation and for designing product strategy during
stagflation. Consumers who had experienced early economic
deprivation appear to be more receptive of public policies
targeted at reducing inflation and economic instability, and of
new products and services aimed at saving money. On the other
hand, these individuals might be less innovative, and replace
products Tess frequently. Additional research designed to
develop improved measurements of early economic deprivation
must be undertaken before this construct can be successfully

incorporated into marketing strategy.
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CHAPTER I

INTRODUCTION

The objective of this dissertation is to explore the
relationship between economic learning early in life and
adaptation to the economic stagflation of the 1970s and the
early 1980s. The remainder of this section includes an over-
view of stagfiation. This presentation is followed by a
discussion of the theoretical framework for this study and
its application to studying adaptation to stagflation, the
study's objectives, its significance, and the scope and
Timitations of this research. The chapter concludes with an

outiine of this dissertation.

Overview of Stagflation

Numerous marketers and public policy makers (e.g.,
Backman, 1978; Caplovitz, 1978a; Katona and Strumpel, 1978a;
Netschert, 1978; Shama, 1980) have concluded that the 1980s
represent a new era in which many economic theories that had

considerable predictive ability during the 1950s and the



1960s are of limited value. Furthermore, they suggest that
there is a strong possibi]ity that the 1980s, 1ike the late
1970s, will be characterized by a stagnant economy where growth
would be replaced by staying where we are. Still further, they
argue that in order to develop effective marketing strategies
and effective public policies, both marketers~and policy makers
must better understand the consumer of the 1980s who is
experiencing a consumption environment that is considerably
different from the economy of the 1950s and the 1960s.

The quarter century after World War II was a period of
rapid growth. Poverty was greatly reduced and most Americans
were affluent in the sense that they were in a position to
spend money on many things they chose to have rather than on
necessities. The major reason for this economic prosperity
was that energy and most raw materials were readily available
and inexpensive. Furthermore, a mobile and skillful Tabor fofce
was available from the shrinking agricultural sector, the closing
of inefficient enterprises, immigration, increase of female
participation in the labor force, and a rapid expansion of
educational attainment. Still further, most of this new labor
force was absorbed in the increasing production and distribution
of many new goods and services encouraged by general consumer

willingness to buy, population growth, and accelerated growth



in the housing and automobile industries due to suburbanization.
Also, since wage and salaries increases in the 1950s and the
1960s exceeded price increases, the rate of saving was fairly
constant and capital was avaiTabTé for investors at a low rate
of interest (Galbraith, 1958, 1967; Katona, 1960, 1964;

Katona and Strumpel, 1978; Katona, Strumpel, and Zahn, 1971;
Lauterbach, 1972).

The 1970s differed from this earlier period in many
respects: (1) the prices of energy and raw materials rose
sharply coupled by concerns over their future availability
(Backman, 1978; Katona and Strumpel, 1978; Netschert, 1978;
Shama, 1980); (2) inflation became rapid and was accompanied
by a growth in unemployment, and both phenomena severely:
weakened consumer confidence and trust in the ability of
experts and government to effectively handle the natfon‘s
economic problems (Caplovitz, 1978a; Katona and Strumpel,
1978; Shama, 1980); (3) the pressures of inflation and recession
were accelerated by growing attention and concern regarding
the environment (especially the extent of pollution) because
many of the pollution control standards and environmental
constraints raised the operating costs of many industries

(Backman, 1978; Commoner, 1972; Heller, 1972; MacDonald, 1972;



Netschert, 1978). This economic environment of continuous
inflationary pressures, frequent recessions, and various
shortages is termed "stagflation" (Backman, 1978; Katona and

Strumpel, 1978; Shama, 1980).

Theoretica1 Framework

The theoretical framework proposed for this research is
social learning theory. The origin of this theory is the
conceptualization presented by Kurt Lewin who suggested that
behavior is a function of the individual and of the environ-
ment in which it is committed (Lewin, 1935). This descriptive
theory was later developed into a predictive model, the
subjective expectancy value framework (Edwards, 1954).

'This model stated that, based on past experiences, the

person develops subjective expectations regarding the outcome
of behavior. These expectations were operationalized as
attitudes by Rosenberg (1956, 1960), and later researchers
(e.g., Bandura and Walters, 1963; Fishbein, 1963, 1967;
Rotter, 1966) proposed various frameworks that focused on

the relationships between cognitions and behavior, This

Titerature is reviewed in Chapter II.



In contrast to the theories mentioned so far that have
concentrated on the generic constructs of the learning
process (i.e., cognitions and behavior) and on the relationship
between these dimensions, theories of human.development (e.g.,
Freud, Erickson, Jung) have focused on the cognitive constructs
that the individual forms, through interactions with his
environment, early in 1ife. These researchers maintained
that such cognitions are major determinants of later behavior.
However, neither the researchers who have focused on the con-
structs of learning nor those who have concentrated on the
influence of experiences early in 1life on later behavior have
proposed a theory of economic learning; that is, a framework
that is concentrated on the effects of economic experiences
early in 1ife on later consumption behavior. Like other social
scientists, consumer behavior researchers have not developed a

comprehensive model to study this interaction.

Application to Adaptation to Stagflation

Since it is generally believed that all consumer behavior
is learned behavior (Schiffman and Kanuk, 1978), the relationship
between a past economic learning experience and adaptation to

the present economic environment is explored in this dissertation.



The economic Tearning experience is operationalized as the
subject's recaptured and perceived economic deprivation early in
1ife. The adaptation to the present economic environment
(i.e., stagflation) is defined . as attitudes related to
consumption of products and services, actual consumption
patterns, and changes in these constructs caused by the changes
in the economic environment during recent years. The logic
supporting these conceptualizations is now presented.

As mentioned earlier, in order to develop effective
marketing strategies and effective public policies, a better
understanding of consumers in the environment of the 1980s
is required. Nevertheless, most of the research on the
influence of stagflation on the individual has been observa-
tional (e.g., Caplovitz, 1978a, b; Roberts, 1978; Yankelovich,
Skelly, and White, 1975). These studies established that the
impact of stagflation on consumers' attitudes, expectations,
and consumption patterns has been considerable. However, prior
to this study, no researcher has attempted to examine personal
adaptation to this new economic era from some theoretical perspective.

The emphasis of human development researchers on learning
early in 1ife was incorporated into this work by examining

the subject's early economic experience. The concentration



of human learning and motivation researchers on subjective
cognitions developed through personal experiences and their
effects on later behavior, was integrated into this study by
examining both economic learning and adaptation to stagflation
in terms of cognitions as well as behavioral patterns. Thus,
this research constitutes an exploration of personal adapta-

tion to stagflation from a social learning perspective.

Objectives of this Study

The focus of this dissertation is on examining the
adaptation patterns of consumers to stagflation from a social
learning perspective. Consistent with social Tearning theory,
it is proposed that the person's economic situation early in
1ife is an important learning experience, Furthermore, it
is suggested that this construct is significantly related
to the individual's attitudes toward stagflation, and to his
(or her) consumption behavior during this economic era.

Early economic learning is operationalized as an experience
of economic deprivation early in 1ife. In order to generate
a sample which includes individuals who had experienced economic

deprivation early in life, as well as persons who did not have



such an experience, two birth cohorts are examined in this
study.

A birth cohort is defined as "those people who experienced
the same significant life event within a particular period
of time" (Glenn, 1977, p. 9). The two cohorts included in
this study are older and younger adults. It is proposed that
many older individuals who, early in 1ife, have 1lived through
a period characterized by vast economic instability (i.e.,
the Great Depression of the late 1920s and the 1930s) are
T1ikely to have experienced economic deprivation early in
1ife. On the other hand, younger adults (i.e., individuals
who were born after World War II), who have grown up during
the 1950s and the 1960s, are 1ikely to have experienced
considerably less economic hardships within a similar period
in their 1ife. Thus, the objective of including older and
younger adults in the sample used for this study was to
generate a group of individuals who are likely to have had
different economic learning experiences early in 1ife.'

Cohort analysis states that differences in cognitive and
behavioral patterns among cohorts can be classified according

to three types of effects (Gienn, 1977):

1. Age effects--effects produced by the process of

aging.



2. Cohort effects-~-effects produced by belonging to
a particualr "birth cohort" (a term often

synonymously used with the word "generation").

3. Period effects--effects produced by the influences

of each period of time.

It must be stressed that the focus in this research is
the period effects of economic deprivation early in 1ife on
adaptation to stagflation; thus, the purpose of this research
is not to measure the effects of aging, or the effects of
belonging to a particular birth cohort on present cognitions
and behavior. Subsequently, this study is concentrated on
comparing the adaptation to stagflation of individuals wh6 had
experienced economic deprivation (i.e., either younger or
older) to that of subjects who did not have such an experience
(i.e., either younger or older). Such a comparison constitutes
a valuable research direction because it provides indication
regarding the explanatory value of social learning theory,
operationalized as an experience of economic deprivation early
in 1ife, in relation to personal adaptation to stagflation.

Examining adaptation to stagflation of both younger and
older adults in relation to economic learning is consistent

with the view maintained by many gerontologists that differences
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in values and attitudes among age groups are less a function
of aging than of historical experiences (e.g., Anderson, 1972;
Bennett and Eckman, 1973; Larsen, 1978; Neugarten, Havighurst
and Tobin, 1968; Roscow, 1974). In marketing, such approach
was supported by a recent study (Barak and Schiffman, 1980)
which demonstrated that nonchronological age variables should

receive more attention in consumer behavior.

Significance of the Study

The importance of this research is outlined in terms
of its contribution to the existing Titerature and its application

in marketing.

Research Contribution

This study offers two major contributions to the existing
research. First, economic learning has not been applied to the
study of personal adaptation to stagflation. Furthermore, so
far, researchers of economic stagflation have observed the
considerable impact of stagflation on the individual, but
neglected to examine personal adaptation to the new economic

era from some theoretical perspective. It is hoped that
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this study illustrates that, establishing a-priori propositions
developed on the basis of an existing theory, regarding adapta-
tion to stagflation, holds considerable explanatory value for
comprehending this dimension.

Second, this study relates a particular learning con-
struct, the subject's early economic experience, to consumer
behavior. Such an application is rare in consumer behavior,
where the treatment of learning theory has been mostly
conceptual. Such an approach may encourage researchers to
develop a theory of economic learning specific to consumer

behavior.

Marketing Applications

Marketers constantly search for new approaches to segment
markets. It is hoped that this study illustrates that, in-
corporating economic learning early in 1ife into marketing
segmentation during stagfliation, will result in more effective
marketing strategies. Such an innovative segmentation approach
is valuable to marketing practitioners who, since the mid
1970s, have been facing a consumption environment and markets

that are different from the ones which have existed before.
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Also, the fact that half the sample consists of older
individuals 1is congruent with the increasing attention that
marketeré and public policy makers have paid to this fastest
growing population segment (e.g., Brotman, 1976). It was
estimated that the elderly population constitutes an aggregate
market of $60 billion (Reinecke, 1976). On the other hand,
many studies showed that, due to the rapidly rising cost of
living, the financial situation of many aged persons is often
precarious (e.g., Clark, Kréps, and Spenglers, 1978; Fox,

1970; Mason and Bearden, 1978; Myles, 1980; Rix and Sheppard,
1980). It is hoped that the findings of this study will assist
marketers and public policy makers, operating during stagflation,

to communicate with the elderly more effectively.

Scope and Limitations

This research examines the relationship between early
economic experience and adaptation to stagflation, in the context
of several factors that are considered to affect this interaction.
Thus, the study includes the examinations of perceived and
recaptured economic situation early in 1life, one personal con-
struct (i.e., lTocus of control), several demographics, and

attitudes and consumption patterns related to stagflation.
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The major questions addressed by the data analysis

are:

1. How does adaptation to stagflation of persons who
had experienced economic deprivation early in
1ife differ from adaptation patterns of . |

individuals who did not have such an experience?

2. What is the contribution of economic'experience
early in 1ife to adaptation to stagflation, in

the context of other personal factors?

The generalizability of the finding of the study is Timited
because the results are confined to the sample used here (i.e.,
 two birth cohorts). Furthermore, economic learning was opera-
tionalized as economic deprivation early in life, and the
effects of other economic experiences were not examined. Still
further, the examination of personal adaptation to stagflation
was largely confined to attitudes and consumption related to
specific products and services; thus, the results may not be

generalizable to all consumer behavior during stagflation.
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Organization of the Study

In this chapter, an overview of stagflation, the theoretical
framework for this study, the objectives of this research, its
significance, and its scope and limitations were outlined.

The literature reviewed in the second chapter provides the
theoretica] framework for studying human learning and personal
adaptation to stagflation. This review focuses on the different
models of social learning, and on the dimensions that were
proposed to underlie the adaptations of consumers to the
present consumption environment.

The research methodology employed in this study is presented
in Chapter III. Here, the research model, research variables
and their measurement, and research hypotheses are outlined. A
discussion of the data collection procedures and the sampling
design is also included in this chapter.

In Chapter IV, the data analyses performed and the resulting
research findings are enumerated. The results are presented
separately for each pattern of personal adaptation to stagflation,
and they are summarized according to their relevance to each of
the factors defined as explanatory variables in this study.

A summary of the findings, conclusions and marketing
implications and suggestions for future research are provided

in the final chapter.



CHAPTER I1I

LITERATURE REVIEW

Introduction

The theoretical framework for this dissertation is
reviewed in this chapter. This literature review is focused
on social learning theory. A presentation of the initial
conceptualization of social learning is followed by a review
of the major models that are congruent with this theory. The
Titerature review on the impact of stagflation is focused on
the dimensions that were proposed to underlie personal

adaptation to stagflation.

Social Learning Theory

The theoretical framework for this dissertation is social
learning theory. The origin of this theory is the conceptualization
presented by Kurt Lewin, a psychologist who greatly influenced
many researchers concerned with human learning and motivation.

Lewin suggested that in order to understand and predict a



-16- - -

particular behavior we have to look at both the characteristics
of the person and the environment in which the behavior is
committed beéause this behavior is a function of the individual
and.the environment. Lewin termed this overall system "the
field," hence the term "field theory" (Lewin, 1935). The
influence of Lewin's theory on social psychology, and through
psychology, its impact on consumer behavior has been considerable
(Kassarjian, 1973). However, Lewin never devéloped his
descriptive theory into a predictive model, and most of the
work implementing his notions in an experimentally testable
fashion was conducted by Edward Tolman (Korman, 1974).

‘Adopting Lewin's "field" approach, Tolman was interested
in the accomplishments and adjustments of individuals in a
particular environment (Tolman, 1932), Although Tolman's
experiments were conducted within the framework of conditioning
paradigms, he departed from the notion of many conditioning
researchers which held that behavior was only a function of
the experimental manipulation of the environment (Korman, 1974).
Tolman felt that any individual carries into the experimental
situation certain genetic characteristics and previous learning
history, and thus individual differences as well as environmental

variations are the determinants of response. Based on his
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experiments, Tolman concluded that people learn "expectations";
that is, beliefs that a given response will be followed by
some event. Tolman argued that these events could be positive
or negative reinforcers and that people learn to perform (or
increase their probability of performing) behavior that they
"expected" to lead to a positive outcome. Thus, past success
and satisfaction serve as strong reinforcing forces to promote
learning in the acquisition process of new opinions and
attitudes (Tolman, 1932). In essence, Tolman has established
the framework for the expectancy value model (Fishbein and

Ajzen, 1975).

The Expectancy Value Approach

Perhaps the best known expectancy value theory is the
subjective expected utility model developed by Edwards (1954).
This theory states that, when a person has to make a behavioral
choice, he will select that alternative which has the highest
subjective expected utility, that is, the alternative which
the person expects to lead to the most favorable outcome.
Rosenberg (1956) introduced an explicit expectancy value model

operationalized as an attitude. Rosenberg defined attitude
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as a “"relatively stable affective response to an object"

(1956, p. 367), and argued that the attitude is accompanied

by a coénitive structure of beliefs regarding the potentialities
of a particular object (e.g., an action or a policy) for
attaining or for blocking the realization of goals desired by
the individual. Rosenberg (1956) claimed that the more such

an object was instrumental to obtaining positively valued

goals or consequences, and to preventing negatively viewed
outcomes, the more favorable the person's attitude toward

the object. In his later work, Rosenberg (1960, 1965) expanded
his definition of attitude by incorporating beliefs into this
concept.

Fishbein's (1963) theory is similar to Rosenberg's model
because both theories are extensions of the subjective ex-
pectancy utility model. Fishbein (1963) stated that a person's
attitude toward any object is a function of his beliefs about
the object and of the implicit evaluative responses associated
with these beliefs.

In their theory of social learning and personality develop-
ment, Bandura and Walters (1963) support the view of the
expectancy value model by considering learning from a combination

cognitive-behavioral perspective. They'support Rosenberg's
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and Fishbein's models by differentiating between acquisitions
(i.e., cognitive tendencies to act in a particular manner)

and performance (i.e., the actual behavior).

The Multicomponent View of Attitudes

The models developed by Rosenberg (1956, 1960, 1965) and
by Fishbein (1963, 1967) have laid the foundafions for the
multicomponent view of attitudes. This approach has been
extremely instrumental in social scientists' examinations of
the relationships between attitudes and behavior (Fishbein
and Ajzen, 1975). In consumer behavior, the Fishbein model
has accounted for a large amount of the research published
over the past several years (Engel, Blackwell, and Kollat,
1978; Schiffman and Kanuk, 1978). The multicomponent approach
views attitudes as complex systems comprising the person's
beliefs about the object, his feelings toward the object, and
his action tendencies regarding the object. Thus, this view
assumes a relationship between attitudes and behavior. The
fthree attitude components proposed by this model are (Fishbein

and Ajzen, 1975).

1. The cognitive perceptual component which represents a

person's information about an object. This component
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includes either verbal statements of belief in the existence

of the object or evaluative beliefs about the object.

2. The affective or feeling component which deals with the
person's overall feelings of 1ike or dislike for a

situation, object, policy, idea, and so forth.

3. The behavioral or conactive component which consists of
overt actions and verbal statements concerning behavior.
These statements represent the person's behavioral

expectations regarding the object.

There is some controversy among researchers over the nature
of the cognitive-affective relationship. This disagreement
hinges largely on the distinction between affect (e.g., like-
dislike) and evaluation (e.g., good-bad, agreeable-disagreeable,
and so forth). In a review article, Day (1973) concludes
that many marketing researchers use measures that treat
affect and evaluation as synonymous. This approach is based
on the notion that affects and evaluations are generally con-
gruent, and that both should be combined into an overall

attitude judgment (Day, 1973).
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The Consistency Theory Approach

The theories reviewed so far outline the presence of
va}ious cognitive components related to behavior. A
vcomprehénsive conceptu&]ization as to the relationship between
cognitions and behavior and its effect on human learning
is proposed by consistency theory. The origin of consistency
theoriés can, in large part, be traced to Fritz Heider's
principle of balance (Heider, 1944, 1946, 1958). Heider was
interested in the factors that influence an individual's
causal &tributions based on his perceptions of the relationships
between elements. Heider concluded that a balanced state
exists when a person's attitude or sentiments toward two
entities composing a unit (e.g., a person and an event) are
both positive or both negative. If an imba1anced state
develops (e.g., a liked person becomes linked to an unliked
person or to an unliked event), forces toward a balanced
state will arise. A state of imbalance produces tension and
arouses behavior designed to reduce this tension. According
to Heider, the tension reduction behavior will be changed
through action or attitude change; that is, through some
cognitive reorganization.

Heider's notion of cognitive reorganization was extended
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by Osgood and Tennenbaum (1955) who conceptualized the
congruity principle, and by Festinger (1957) who developed
the theory of cognitive dissonance. These theories proposed
sophisticated approaches for examining the direction and

the magnitude of the tension reduction process conceptualized

by Heider (1944, 1946, 1958).

Rotter's Theory of Perceived Control

Rotter (1966, 1971) developed a learning thecry based
on perceived control, and conceptualized a construct termed
internal-external locus of control. This construct deals
with the way a person views himself in conjunction with his
experiences, and with the meaning that he makes of those
interactions. Thus, conceptually, Rotter's theory is related
to the notion of cognitive reorganizatibn. In social learning
terms, perceived control is referred to as the generalized
expectancy of internal or external control of reinforcement.
Thus, this theory is an extension of the subjective expected
utility model reviewed earlier.

Rotter (1966) suggested that people differ in terms of

their perceptions as to where the control of reinforcement is
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lodged. Thus, people high on internal control believe that
events (whether positive or negative) are a consequence of
their own actions, and that the attainment of reinforcement
is due to their own effort and under their control. On the
other hand, people high on external control believe that
events are unrelated to their behavior, that they are beyond
personal control, and that the attainment of reinforcement is
not due to their own efforts and not under their own control.
It is predicted that persons who see reinforcement as based
on chance forces over which the individual has no control
will Tearn less from reinforcement. Thus, no matter what
experiences one has, if they are not perceived as the result
of one's own actions, they are not effective for altering
the ways in which an individual sees things and consequently
functions (Korman, 1974). In order to measure perceived
control, Rotter (1966) developed the internal-external locus

of control scale.

The Clinical Approach

The theories reviewed so far are focused on the constructs

(i.e., cognitions and behavior) that are the foundations of
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human social learning. However, these constructs are presented
as generic conceptualizations that are applicable to any
learnfng situation, but are not applied to any particular
lTearning pattern other than for illustrative purposes.
Therefore, although these theories provide the foundation
for studying the relationship between personal economic
experiences and subsequent consumer behavior, they provide
general dimensions (e.g., attitudes, subjectiVe expectations,
behavior), rather than specific measures, for researching:
such economic learning. |

Like social learning theories, models of personality
development (e.g., Freud, Erickson, Jung) focus on the
cognitive constructs that the individual forms through his
interactions with the environment, and on the effects of these
cognitions on later behavior. However, unlike the theories
reviewed so far, developmental models concentrate on specific
experiences, the individual's interactions early in his life,
as major determinants of later behavior. While a comprehensive
review of the developmental theories is beyond the scope of
this dissertation, it should be pointed out that the orientation
of these theories is clinical, that the measures used are

qualitative and observational, and that they focus on non-economic
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experiences early in 1ife. Therefore, the measures developed
here have 1imited value for researching economic learning.
However, the vast influence of theories focused on early life
experiences on the study of human learning and motivation,
offers considerable support to the proposition that economic
deprivation early in life significantly influences later
consumption behavior.

Another body of research that focused on the influence
of 1ife experiences on later behavior is the study of life
events during adulthood (e.g., Catalano and Dooley, 1977;
Dohrenwend and Dohrenwend, 1974; Holmes and Rahe, 1967;

Sarason, Johnson, and Siegel, 1978). While a comprehensive

review of this research is beyond the scope of this dissertation,

it should be mentioned that researchers in this area have
concentrated on stressful 1ife events such as the death of a
family member, serious illness or injury within the family,
ﬁarita1 and sexual difficulties, and the 1ike. Thus, although
the measures developed here include some response items
regarding financial and economic experiences, most of the
questions are related to stressful life events (e.g., the
Social Readjustment Rating Scale developed by Holmes and

Rahe, 1967; the Life Experiences Survey developed by Sarason,
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Johnson, and Siegel, 1978). Therefore, this research area
does not offer an overall theory, or measurement, of economic

learning.

Katona's Theory of Adaptive Consumer Behavior

While extensive models of social learning were developed,
only one group of researchers, the Katona school, constructed
a theory of adaptive consumer behavior that is largely based
on social learning. This framework was developed on the
basis of empirical examinations of the interactions among
certain persona]-interna] variables (i.e., personal attitudes
and expectationé) and external variables (i.e., persona} income
and price of goods). Most of this research has been conducted
by the Economic Behavior Program of the Institute of Social
Research established at the University of Michigan in 1946
(Katona, 1974). This research consists mainly of analyses of
the relationships between aggregate economic trends and consumer
sentiment.

Based on these studies, the Katona school maintains that,
from a purely economic perspective, consumer behavior is not

rational, and that since discretionary expenditures fluctuate
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to a much greater extent than income, they are dependent not
only on the ability to buy but also on confidence and willingness
to buy (Katona, 1968, 1975; Katona and Mueller, 1968). Thus,
levels.of consumers' dspirations and expectations are the
focus of Katona's theory. Consistent with social learning
theory, Katona maintains that levels of aspirations are
raised-with success (defined as a person's perceptions of
his successes) and lowered with failures (defined as the
person's perceptions of his disappointments). Thus, when
people feel they are making progress and when they feel
optimistic regarding their own and the economy's progress,
new wants arise and consumption expenditures are higher;
whereas when individuals are uncertain about the future,
. they scale down their aspirations. In the absence of major
personal financial stimuli or significant information about
economic trends, habitual consumption behavior prevails
(Katona, 1968, 1974, 1975; Katona and Mueller, 1968; Katona,
Strumpel and Zahn, 1971).

The major drawback of Katona's framework is that the
functional relationships between consumer aspirations,
economic attitudes, and consumption behavior are obscure.

While Katona sometimes defines aspirations and expectations
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as "motivational" (intrinsic) forces, at other times he views
them as "filters" that determine the person's selective
perceptions of his environment and its economic stimuli
(Nicosia, 1966). Thus, although the measures used by Katona
were effective in showing a relationship between consumers'
perceptions and periodic economic fluctuations, Katona's
theory of adaptive consumer behavior has limited theoretical
or operational value for a "micro" approach aimed at studying
the effects of economic learning early in 1ife on adaptation

to the present stagflation.

Adaptation to Stagflation

This Titerature review is divided into two sections. In
the first section, major studies focusing on the impact of
stagflation on the individual are reviewed. In the second
section, the Titerature concentrating on a specific aspect of
stagflation, consumer behavior related to the energy shortages,

is reviewed.
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The Impact of Stagflation on the Individual

While numerous surveys (e.g., CBS/New York Times Polls,
1978; Roberts, 1978; U. S. News and World Report, 1977;
Yankelovich, Skelly, and White, 1975) established that the
changes in the United States economy during the 1970s have
effected the attitudes, expectations, aspirations, and
consumption behavior of Americans, few studies researched
this impact in depth. Two major studies on the impact of
stagflation on the individual were conducted by Caplovitz
in 1976 (Caplovitz, 1978a, b), and by Shama in 1976 and in 1978
(Shama, 1978, 1980). Both Caplovitz and Shama captured similar
cognitive dimensions that included persons' perceptions
regarding the impact of stagflation on their households,
mental strain caused by the present financfal pressures,
chariges in individuals' attitudes toward business and the
government, and changes in their economic aspirations, caused
by the changing economic environment. Also, the questionnaires
used by both researchers included similar measures of individuals'
alterations of their consumptions and expenditures in response
to stagflation. Such coping strategies included numerous
ways of saving money related to shopping for products and

services, and to household maintenance.



While the studies conducted by Caplovitz (1978a, b),
and by Shama (1978, 1980) are similar, each research possesses
certain advantages. Caplovitz has studied the cognitive
aspects of the impact of stagflation in a more systematic
fashion than Shama by developing measures for such dimensions
as the perceived impact of, and the mental strain caused by,
present financial pressures. On the other hand, Shama's
analysis of the alterations of consumption patterns during
stagflation was more sophisticated than the procedures used
by Caplovitz. While Caplovitz presented primarily frequency
distributions and cross-classifications of data compiled in
1976, Shama conducted factor analyses of consumption patterns
within two data sets collected two years apart, in 1976 and
in 1978 (Shama, 1980). Shama's analyses showed that there
was little variation among the behavioral dimensions underlying
consumption during stagflation derived within the 1976 data,
and the factors generated by the analyses of the 1978 data.

The studies conducted by Caplovitz and by Shama represent
a serious empirical effort to research the impact of stagflation
on the consumer. Both studies examine similar dimensions,
and there is considerable similarity and duplication among

the measures used by both researchers. However, these studies
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are limited in that they are primarily observational. Both

researchers observed cognitive reorganizations and alterations

of consumption behavior caused by stagflation, but neither
researcher attempted to examine the personal adaptation to
the new economic era from some theoretical perspective that
was previously developed by social scientists (e,g., the

theory of social learning).

The Impact of Energy Shortages on the Individual

A landmark study of energy alternatives, titled "Energy
Future," was conducted by The Energy Project at the Harvard
Business School (Stobaugh and Yergin, 1979). In this study,
conservation was identified as the key energy source for the

near future. Yergin (1979) concluded that if the United

States makes a serious commitment to conserve energy, primarily

through adjustments in the way people live, the nation may
consume 30 to 40 percent less energy than it does now and

still enjoy the same or an even higher standard of 1iving.

However, many researchers argue that l1ittle attention has been

paid to the psychological dynamics that underlie energy use,

although such information is essential to the formulation of
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effective energy policies and to the responsible marketing of
energy resources (Anderson and Lipsey, 1978; Blumstein et.
al., 1979; Curtin, 1976; Hayes, 1977; Hutton and Collins,
1978; McDougall and Ritchie, 1979; Psychology-Today, 1979;
Scherhorn, 1979). V |

Although many studies have focused on consumer attitudes
toward energy usage, the generalizability of their findings
is Timited because most studies were conducted in the context
of a particular energy usage pattern. While many researchers
examined the relationship between attitudes toward energy and
various modes of gasoline usage (e.g., Alpert and Golden, 1977;
Cunningham and Peterson, 1977; Milstein, 1979a; Omura and
Talarzyk, 1974; Pettit and Johansson, 1979; Reilstein, Lovelock
and Dobson, 1980; Reizenstein and Barnaby, 1978a, b; Shapiro
and D'Amore, 1980; Talarzyk and Omura, 1975), on]y‘a few
studies have focused on consumer attitudes toward residential
energy conservation (Darley, 1978; Milstein, 1976, 1979, c;
Russo, 1977; Seligman, Darley and Becker, 1978). Moreover,
some researchers studied this issue in an experimental manner
(Burleigh and Patterson, 1976; Claxton and Anderson, 1979;
Craig and McCann, 1977; Kohlenberg, Phillips, and Proctor,
1976).
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A few researchers (Milstein, 1976, 1979b, c; Seligman,
Darley and Becker, 1978) have explored the dimensions under-
lying consumer attitudes regarding conservation such as:

(1) materialism and the perceived discomfort in conserving
energy; (2) cynicism and skepticism regarding the legitimacy
of the energy crisis; (3) faith in technology to solve the
energy problem; (4) the impact of the individual's

action in solving the overall energy problem. One study
presented an Attitudinal Energy Conservation Index that
corresponds with these dimensions (Murphy, Laczniak and
Robinson, 1979).

Like the literature regarding attitudes related to the
energy problem, the empirical research on energy conservation
is quite diversified. While some researchers have focused
on energy consumption during a particu1af time period (Milstein,
1977, 1979a), some studies concentrated on the use of a given
energy conserving product within the residential sector
(e.g., Darley, 1978; Rubin and Davis, 1980; U. S. Department
of Energy, 1978), and other researchers conducted experiments
on the effect of energy labeling and energy information on
the purchase of appliances (Claxton and Anderson, 1979;

Craig and McCann, 1977; Hutton and McNeill, 1979). Still
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further, some studies examined the effect of feedback provided
by the utility company on residential energy use (Burleigh

and Patterson, 1976; Kohlenberg, Phillips and Proctor, 1976;
Russo, 1977).

The Attitudinal Energy Conservation Index reviewed
earlier, was coupled with the Behavioral Index of Energy
Conservation. This instrument was designed to measure
residential energy conservation behavior. There was indication
of a moderate relationship between energy re]atéd attitudes
and energy conservation behavior (Murphy, Laczniak and

Robinson, 1979).

Summary and Conclusions

This Titerature review illustrated that early conceptualizers
of social learning sugggsted that behavior is a function of
the person and the environment in which it is committed; also,
based on past experiences, the individual develops subjective
expectations (i.e., cognitive acquisitions) regarding the
outcome of behavior (i.e., performance). Later theoreticians
operationalized these expectations as attitudes, and many

models (e.g., the multicomponent view, consistency theory, the
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notion of perceived control) were developed with thé intention

of examining the interaction between attitudes and behavior.

Also, it was shown that researchers of human development

focused on personal experiences early in life as major determinants
of later behavior. However, no comprehensive theory of economic
learning was developed by either social learning, or human
development, or consumer behavior researchers.

The literature review of the empirical research on the
impact of stagflation on the individual indicated that studies
in this area did not, as yet, examine personal adaptation
to stagflation from some theoretical perspective. This is
also true regarding the empirical evidence on reactions of
consumers to the energy shortages. The purpose of this
research is to examine personal adaptation to the economic
stagflation from a theoretical perspective--the theory of
social learning.

The theoretical framework frahework for this dissertation
was reviewed here. The methodology employed for this research

is described in the following chapter.



CHAPTER III

RESEARCH METHODOLOGY

Introduction

Attention is now directed to the methodology employed
in the research presented here. A discussion of the data
collection procedures and a description of the samplie are
presented first. This discussion is fo]loweq by a presentation
of the research model, the research variables, and their

measurements. Finally, research hypotheses are enumerated.

Data Collection Procedures

This section consists of a description of the data
collection procedures. This discussion is divided into'
three parts: (a) the field force and the interviewing
procedures, (b) the validation and editing procedures, and

(c) the questionnaire.
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The Field Force and the Interviewing Procedures

The data was collected through personal interviews.

A1l interviewers were undergraduate, junior and senior level,
marketing-students at Baruch College of the City University of
New York. The interviewers were trained during a series of
sessions over a five week period. The training consisted

of instructions on general interviewing techniques, handling
refusal and non-response, and role playing situatians
concentrating on eliminating interviewer bias.

About six weeks before the interviews, each interviewer
was asked to contact potential interviewees with specified
demographics (outlined in the sample description) and asked
for their permission to be interviewed. The interviewers
submitted the names of the persons who had agreed to be
questioned, and personalized cover letters (to accompany the
questionnaire) were prepared.

Each interviewer was requested to voluntarily complete
at least six interviews within a three week period, and at
least one considerably shorter interview (i.e., the reliability
retest for certain measures used), three weeks later, The

initial interview Tasted approximately one hour. ~“The questionnaires
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were packaged with return-envelopes that could be sealed by
the respondent to insure confidentiality. The interviews
were conducted individually and each respondent was asked to
compiete his own questionnaire. The interviewer was present
to instruct, answer questions if a problem arose, and to

check that all parts of the quéstionnaire have been completed.

The Validation and Editing Procedures

The interviewers were requested to complete the interviews
voluntarily as part of their marketing research studies. There
was no penalty for not returning the questionnaires or for
conducting less than six interviews. In order to insure
that there would be no falsification of the data, all inter-
viewers were given credit for the assignment. However, further
validation of the interviews was conducted by cbntacting at
least one respondent out of all the questionnaires returned
by each interviewer to verify that the interview took place;
thus, about 35 percent of all resporndents reported to have
been interviewed were contacted by phone. This verification
revealed that only two interviewers apparently falsified the

data, and the questionnaires submitted by them were not used.’
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A total of 497 questionnaires were returned. After
editing and checking whether the demographics of the respondents
correspond to the specifications required within the sample
design, there was a total of 414 fully completed questionnaires

that were used in the analysis.

The Questionnaire

A nine-part questionnaire was administered during each
interview (see Appendix A). A personalized cover letter was
provided to increase respondent cooperation. The letter
identified the interviewer as a college student and assured
the respondent of the legitimacy of the research as an academic
exercise.

In order to test the questionnaire, it was administred
to a number of small groups of older respondents (members
of Pioneer Women, a charity organization sponsored by the
United Jewish Appeal Federation of New York). The focus of
the testing were older, rather than younger, respondents
because the main concern was difficulties that older individuals
might have in completing the questionnaire. Also, members

of the Doctoral Faculty in Business at the City University of
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New York, knowledgeable in marketing research, were consulted
during the questionnaire's development. Their comments were
reflected in the preparation of the final version of the
questionnaire. The questionnaire's testing revealed that most
measures of environmental concern and socially responsible
consumption behavior {originally intended to be used) had to
be deleted because many elderly persons have had problems
understanding such terms as "ecology" and "pollution."

A reliability retest of certain measures used (refer to
the discussion of the independent variables later in this
chapter) was conducted three weeks after the initial interview.
The interviewing and validation proéedures for the data
collection during the retest were identical with those used
in the initial questioning. A sample of the materials used

in the retest is given in Appendix B.

Sample Description

A non-probability quota sample was the method used to
select respondents. The objective of tne sampling procedure
was to generate a group of persons who were likely to have

experienced economic deprivation early in 1ife and compare
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their adaptations to 'stagflation with those of individuals
who were likely to have experienced'considerably less economic
hardships within a similar period in their 1ife. This objective
was accomplished by selecting older and younger respondents.
The subjects in ihe older groups were persons 60 years oid
and over who have 1ived in the United States during the
1930s and the 1940s--economic era characterized by vast
instability and shortages (the Great Depressibn, rationing
during World War II). The respondents in the younger group
were 35 years old ahd younger. It must be stressed that the
focus of this research was the influence of early economic
deprivation, and not the influence of chronological age, on
adaptation to stagflation. Thus, using chronological age as
the primary demographic control characteristic for the sample
was done to assure that the sample includes persons who had
experienced economic deprivation early in 1ife, as well as
individuals who did not have such an experience.

Since the subject's economic learning early in life
was the major variable in this study, only respondents who'
were either born in the United States or who came to this
country when they were five years old or younger were included

in the sample. The interviewers were instructed to select
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older and younger respondents within the same city block to
control for as many socioeconomic variations as possible.

Only individuals who maintain their own household
(either married or sing]g) were inciuded. Also, only subjects
who are completely or significantly responsible for most
consumption decisions (measured through a question regarding
family decision making) were selected.

The total sample of 414 individuals (i.e., 212 younger
and.202 older) was drawn from the residents of New York City.
The sample included 220 males and 194 females. The interviewers
resided in various areas within the five boroughs of New York
City, and they selected respondents within their neighborhoods.
This dispersion of the interviewees throughout the city
provided a good cross-section sample of the New York City

population.

Research Model

The flow-chart presented in Figure 1 shows the relationships
examined in this study, The independent variables are presented
on the left side and the dependent variables are presented on
the right side of the model. The variables are discussed in

the following sections,
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Figure 1

The Research Model

Independent Variables

IT.

I1I.

Economic Learning

a. Recaptured Economic
Deprivation

b. Perceived Economic
Deprivation

Locus of Control

Demographics

a. Age

b. Sex

c. Annual Income
d. Education

Dependent Variables

— L.

—> II.

f— III.

——— IV.

Attitudes Toward Using
Credit and Saving Money

Attitudes Related to
Present Financial
Pressures

Consumption Behavior
Aimed at Coping With
Stagflation.

Attitudes Toward Energy
Consumption and the Use
of Limited Resources

Energy Conservation
Behavior
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The Dependent Variables

As illustrated in the research model, theré were five
dependent variables--three attitudinal and two behavioral.

As the literature review revealed (see Chapter II), there is
considerable similarity and duplication among the measures
used to study personal adaptation to stagflation. In this
research, the measure. used to study the dependent variables
were instruments used in past empirfca] research on the impact
of stagflation on the individual. The responses to the
attitude measurement statements were measured on Likert type
scales indicating the intensity of agreement (or disagreement)
with each statement, while the responses to the behavioral
items were obtained on a bipolar scale, ranging from "always"
to "never," indicating how frequently each behavior has been
undertaken.

Because of the similarity among the response items
regarding adaptatioﬁ to stagflation, the responses to the
attitude statements and to the behavioral items were factor
ana'l_yzed.1 The following discussion includes an examination
of the measures used for each dependent variable and the
results of the factor analysis for each data set. These

constructs are discussed under the following headings:
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(a) attitudes toward using credit and saving money, (b) attitudes
related to present financial pressures, (c) consumption
behavior aimed at coping with stagflation, (d) attitudes
-toward energy donsumption and the use of 1imited resources,
and (e) energy conservation behavior.

The discussion of the various measures of the dependent
variables is followed by an outline of the procedures used to
compute the attitudinal and behavioral scores that were used

in the analysis of the data.

Attitudes Toward Using Credit and Saving Money

Measures of attitudes toward using credit and saving
money consisted of psychographic items previously used to
research these concepts (e.g., Adcock, Hirshman, and Goldstucker,
1976; Blackwell, Hawes and Talarzyk, 1975; Garcia, 1978;
McNees, 1980; Wells, 1971). These measures appear in Part IV
of the questionnaire (see Appendix A). When the responses
to the attitude statements in this section of the questionnaire
were factor analyzed, two dimensions relevant to using credit

and saving money appeared.

The first dimension consisted of three items regarding the

use of credit:
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factor loading

I 1ike to pay cash for everything I buy .7681

It is wrong to use credit cards because .7813
you spend money you don't have

To buy anything, other than a house or .6328
a car, on installment is unwise
The second dimension consisted of two items regarding

saving money:

factor loading
For me, it is more important to live .7354
graciously now than to save up money
for the future

I'm not very good at saving money .7495

Attitudes Related to Present Financial Pressures

The measures used to study attitudes related to present
financial pressures were developed by Caplovitz (1978a, b) in
his studies of the impact of economic stagflation on the
individual. Similar items were used by Shama (1978, 1980).
The response items used to measure these dimensions appear
in Part V of the questionnaire. When the responses to the

attitude statements in this section of the questionnaire were
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factor analyzed, two attitudinal dimensions appeared. These
dimensions correspond to those outlined by Caplovitz (1978 a,
b).

The first dimension consisted of three statements related

to mental strain caused by the present financial pressures:

factor loading

I don't worry about how I'm going to make .6966
ends meet

Because of the financial pressures I'm -.7362
frequency depressed

The present financial pressures often ~-.7589
make me want to scream and shout in

anger

The second dimension consisted of three statements related

to the perceived impact of the present financial pressures:

factor loading

I've stopped buying luxury items -.6934

Because of inflation I'm doing without -.5230
many things I need

I've decided to lower my standard of -.6247
1iving to make ends meet
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Consumption Behavior Aimed at Coping with Stagflation

Measures of individuals' alterations of their consumptions
and expenditures in response to stagflation consisted of
questions used by Caplovitz (1978a, b) and Shama (1978, 1980)
in their studies of the strategies that individuals employ
in coping with stagflation. These measures appear in Question 5
in Part VI of the questionnaire. When the responses to the
questions in this section were factor analyzed, three dimensions
relevant to consumption behavior aimed at coping with stagflation
appeared. ’

. The first dimension consisted of five items related to

shopping behavior:

factor loading

I buy food or other products with coupons .5364
I've clipped from newspapers or magazines

I purchase items on sale .6789
I buy store brands rather than brand name .5100
drugs and foods

I "shop around" for the best price -t7530
I take advantage.of "sale" items in the .6195

supermarket by "stocking up"
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The second dimension consisted of three items regarding

saving behavior related to household maintenance:

factor loading

I repair my clothes or have them repaired .5102
rather than buying new ones '

I have furniture reupholstered instead of .6310
buying new ones

I have small electric appliances repaired .6446
(for example: toaster, mixer) rather than

replacing them with new ones

The third dimension consisted of three items that provide

indication of resourceful economical behavior related to house-

hold maintenance:

factor loading

I make household repairs myself instead .5362
of hiring people to do them as I used to

I send cards instead of giving gifts or .5294
sending flowers

I store small electric appliances in hopes .5755
of finding some use for them in the future
The time of changing shopping habits as a result of stagflation

was measured by asking the respondents whether they have changed
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their shopping habits during the past five years and, if so,
when did they start changing their shopping patterns (see
Questions 4a and 4b in Part VI of the Questionnaire).
Respondents who have started changing their shopping habits
five or six years ago were classified as "early adopters,"
respondents who have stérted doing so three or four years ago
were classified as "late adopters,” subjects who have started
doing so two or less years ago were classified as "laggards,"
and those who have not changed their shopping habits were

classified as "non-adopters."

Attitudes Toward Energy Consumption and the Use of Limited Resources

The measure used to study the attitudes of the respondents
toward energy consumption was a modification (i.e., stating
items in Likert type format) of the Attftudina] Energy Conservation
Index (Murphy, Laczniack, and Robinson, 1979), The dimensions
measured by this instrument correspond with those suggested by
some researchers (Milstein, 1976, 1979b, c; Seligman, Dariey,
and Becker, 1978) as underlying the attitudes of consumers
toward the energy problem.

The items used to study the attitudes of the respondents
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toward the use of 1imited resources were taken from the Socially
Responsible Consumption Behaviof Scale (Antil and Bennett, 1979).
The pretest of the questionnaire indicated that older respondents
have had problems with understanding many of the scale's items
regarding ecology and pollution; thus, the scale could not be
used in its entirety and the items used were those which older
persons have not had difficulties understanding.

The attitude statements relating to energy -consumption
and the use of 1imited resources appear in Part IV of the
Questionnaire. When the responses to this Section were factor
analyzed, two dimensions relevant to these factors appeared.

The first dimension consisted of four attitudinal statements

related to energy .saving:

factor loading

Energy is not my problem because there .59417
is nothing I can do about it

It is difficult to reduce energy consumption .6024
at home ,

I won't conserve energy while others go on 7091
wasting -

An individual's energy conservation at .6882

home has no impact upon the nation's
overall energy consumption
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The second dimension consisted of four attitudinal statements

regarding the use of limited resources:
factor loading

Consumers have the right to use up as .5332
much energy as they want as long as
they can pay for it

I've often thought that if we could get -.5461
by with a Tittle less there would be
more left for future generations

People should stop increasing their -.7390
consumption of products so that our
resources will last Tonger

Natural resources must be used in —.6563

moderation even if people must do
without some products

Energy Conservation Behavior

Energy conservation behavior was measured by using an
abbreviated Version (i.e., pertaining only to residential energy
conservation) of the Behavioral Energy Conservation Index
(Murphy, Laczniack, and Robinson, 1979). This measure appears
in Question 3 in Part VII of the Questionnaire. When the
responses to this section of the questionnaire were factor

analyzed, one dimension related to residential energy conservation
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appeared. This dimension consisted of three behaviors aimed at

reduced usage of electricity:
factor loading

Turn off Tights wher not in room .6151

Put Tow-watt light bulbs in places that .7528
require 1ittle light

Reduce use of electrical appliances .7558
(example: stereo, TV, etc.)
- The time of changing energy consumption behavior in order

to conserve energy was measured by asking the respondents
whether they have changed their energy consumption behavior since
1973, and if so, when did they start changing this consumption
pattern (see Questions la and 1b in Part VII of the Questionnaire).
Respondents who have started chaﬁging their energy consumption
patterns five or six years ago were classified as "early adopters,"
respondents who have started doing so three or four years ago
were classified as "late adopters," subjects who have started
doing so two or less years ago were classified as "laggards,"
and those who have not changed their energy consumption behavior

were classified as "non adopters."
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Scoring the Dependent Variables

In this section, the procedures used to compute the
attitudinal and behavioral scores for the respondents are

outlined.

Attitudinal Scores

As shown in the preceding sections, the attitudinal dependent
variabies consisted of groups of attitude measurement statements;
these groups were derived through factor analysis. The response
to each statement was obtained by measuring the respondent's
intensity of agreement with the statement on a 6-point Likert-
type scale ranging from "strongly agree" to "strongly disagree."
The responses were scored on a 6-point continuum, the higher the
score, the higher the level of disagreement. Negatively worded
statements were scored in reversed fashion so that their scoring
s consistent with positively worded statements measuring the
same concept. The respondent's raw score on each attitudinal
variable (i.e., each factor generatéd through -the factor analysis)
was obtained by adding up his (or her) responses to the statements

that compose that attitudinal dimension and dividing the total
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by the number of statements that were added up in that case.
Within most of the statistical analyses used the attitudinal
dependent variables were used in continuous form. However, for
' some statistical procedures they were transformed into categorical
data. When used in categorical form, the raw scores for each
attitudinal variable were classified into high, medium, and Tow
Tevels of disagreement based on the means and the standard
deviations of the scores within the total sample. Respondents
with scores higher than the figure derived when one standard
deviation was added to the mean were classified as "high" on
that dimension, while individuals with scores lower than the
figure obtained when one standard deviation was subtracted
from the mean were classified as "Tow" on that factor; the

remaining scores were classified as "medium."

Behavioral Scores

As illustrated in the preceding sections, the behavioral
dependent variables consisted of groups of self-reported
behaviors; these groups were generated through factor analysis.
The response to each behavioral measure was obtained by asking

the respondent to indicate how ?requently he (or she) has
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undertaken that behavior on a 5-point bipolar scale ranging from
"always" to "never." The responses were scored on a 5-point
continuum, the Tower the score, the more frequently the person
has undertaken that behavior. The respondent's score on each
behavioral variable was obtained by adding up the scores of his
(or her) responses to fhe behaviors that compose that dimension
and dividing the total by the number of behaviors included in
that factor. |

In most of the statistical analyses conducted, the behavioral
dependent variables were used in continuous form. However, for
some procedures they were transformed into categorical data.
When used in categorical form, the scores for each behavioral
dimension were classified into three levels based on the means
and the standard deviations of the scores within the total
sample. Respondents with scores lower than the score obtained
when one standard deviation was subtracted from the mean were
classified as undertaking that behavior "always or often," while
individuals with scores higher than the figure derived when one
standard deviation was added to the mean were classified as
undertaking that behavior "seldom or never;" the remaining
respondents were classified as undertaking that behavior

"occasionally."
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A summary of the factor analysis and the semantic
interpretations of the scores computed for the dependent

variables is presented in Table 1.

The Independent Variables

As illustrated in Figure 1, the independent variables
were divided into three groups; each group consisted of one or
more variables. These variables are now discussed under the
following headings: (a) economic learning, (b) locus of control,

and (c) demographics.

Economic Learning

Economic deprivation experienced early in life (or the
lack of such experience) was defined as the economic learning
experience. The focus of this study was the evaluation of this
dimension as an explanatory variable for personal adaptation td
stagflation.

As demonstrated in the literature review (Chapter II), no
solid theory of economic learning has been developed and there

are no readily available measures of economic deprivation.



Table 1

Summary of the Factor Analysis and Semantic Interpretations

of the Scores Computed for the Dependent Variables

Score
Dependent Variable Factors Derived in Factor Analysis High Low
I. Attitudes Toward 1. Attitude Toward Using Credit favorable unfavorable
Using Credit and
Saving Money 2. Concern for Saving Money high concern Tow concern
II. Attitudes 1. Mental Strain Caused by Present high mental low mental strain
Retated to Financial Pressures strain
Present
Financial 2. Perceived Impact of Present perceive impact perceive impact
Pressures Financial Pressures as more severe as less severe
III. Consumption 1. Shopping Behavior Aimed at behavior less behavior more
Behavior Aimed Saving Money frequent frequent
at Coping with
Stagflation 2. Saving Behavior Related teo behavior less behavior more
Household Maintenance frequent frequent
3. Resourceful Economical behavior less behavior more

Behavior Related to
Household Maintenance

frequent

frequent

-89-



Table 1 (continued)

Dependent Variable

Factors Derived in Factor Analysis

Score

High

Low

Iv.

V|

Attitudes Toward
Energy Consumption
and the Use of
Limited Resources

Energy Conserva-
tion Behavior

1. Concern for Saving Energy

2. Concern for the Use of Limited
Resources

1. Residential Energy Conservation

high concern

high concern

behavior less
frequent

low concern

Tow concern

behavior more

frequent

=65~
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Therefore, for this study, two measures of early economic

. deprivation were generated from the research tools used in
studying 1life experiences and perceived subjective well-being.
The two measures were: (a) a measure of Recaptured Economic
Deprivation (abbreviated RED), and a measure of Perceived
Economic Deprivation (abbreviated PED),

The two measures are subjective in that they both
reflect personal cognitions related to economic deprivation
early in life. Such a research approach is consistent with
the emphasis of social learning theory on the individual's
perceptions of events and their effects on later behavior
that was illustrated in the literature review (e.g., the
subjective expected utility model), Also, each measure grasps
a different dimension of early economic deprivation; that is,
while Recpatured Economic Deprivation (RED) examines re-
collection of events that are indicative of early economic
deprivation, Perceived Economic Deprivation (PED) reflects
the sdbjects perceptions of his (or her) economic situation
early in 1ife. The re]ationship.between the two measures

is discussed in the section following the description of the
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development, testing, and scoring of each measure,

A Measure of Recaptured Economic Deprivation (RED)

Part I of the questionnaire (see Appendix A) contains
a measd;e of recaptured economic deprivation early in life
(i.e., RED). The respondents were presented with a check-
1ist of economic hardships and were asked to indicate which
ones, if any, they remember having experienced while growing
up; that is, before they estab]ighed their own household.
The items included in the 1ist were either borrowed from
or developed on the basis of questions appearing in the Life
Experiences Survey (Sarason, Johnson, and Siegel, 1978), the
Life Event Schedule (Dohrenwend and Dohrenwend, 1974), and
questionnaires used in the Retirement History Surveys con~
ducted periodica]jy by the United States Department of
Commerce (e.g., Fox, 1979; Levy, 1979).

Since the 1ist was generated specifically for this study,

it was necessary to evaluate the reliability of this instrument,
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During the deve1opmént and testing of the questionnaire, the
measure was subjected to a number of test-retest procedures and
was found to be stable over time. The final test-retest re-
Tiability score for this instrument was based on the cbrre]ation
between the responses of 67 respondents (who were interviewed
twice) to the original questionnaire and their responses to

the same measure three weeks later (see Appendix B). Such a
procedure is generally considered an adequate estimate of a
measure's reliability over time (Peter, 1979). The test-retest
correlations for all but the sixth item on the original list
were above .95 indicating that the measure is adequately stable
and reliable. The final check-1ist of economic hardships used
in computing the respondent's recaptured economic deprivation

score is presented in Table 2,

Scoring

Since it is impossible to either rank or quantify the items

on the check-1ist presented in Table 2 in terms of their relative
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Table 2

The Measure of Recaptured Economic Deprivation

We would Tike to learn about your economic experiences when you
were growing up. Listed below are things that may have happened
in your family when you were growing up. Please put a check mark
(v ) next to each situation that took place in your family during
that time period. You may check one situation, none, all
situations, etc.

"When I was growing up, I remember ..."*

[ 1 Our family's major wage earner was unemployed for a long
period of time creating severe economic problems for our
family.

[ 1 Our family being dependent on friends or relatives to help
provide some of our basic necessities (for exampie: food,
clothing, a place to live).

[ 7 Our family being dependent on public assistance (for example:
relief agencies) to provide some of our basic necessities.

[ ] An immediate family member suffering a mental breakdown
because of economic pressures.

[ ] Economic pressures causing separation within the family
(for example: a family member taking a job away from
home to support the family, a divorce).

[ ] Our family being evicted from an apartment because of not
being able to pay the rent.

[ 1 Our family losing its house due to foreclosure.
[ J Our family losing its business (for example: due to bankruptcy).

*By "when I was growing up" we mean when you were living with your
family, before you had established your own household.
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Table 2 (continued)

Our family losing most of its investments or savings (for
example: due to downturn in the stockmarket or the
collapse of a bank).

A family member's medical problem going uncared for because
we couldn't afford the expense.

Severe arguments or conflicts within our family because of
money problems.
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intensity of personal economic deprivation, using this measure

in an interval form would be inadequate. Therefore, the

scoring téchnique used provided.only categorical data of economic
deprivation present or economic deprivation not present. In
order to be classified as having experienced economic deprivation
early in life respondents had to have checked at least one item
on the check 1ist. An expanded discussion of the logic supporting

this scoring criteria is presented later in this chapter.

A Measure of Perceived Economic Deprivation (PED)

Part II of the questionnaire contains a measure of perceived
economic deprivation (i.e., PED). Each respondent was asked to
describe his (or her) economic situation during three early
periods in his (or her) 1ife. The precise questions used are
presented in Table 3. Direct questioning of a person's assessments
regarding the qua]ify of various dimensions of his (or her) life
during past‘periods is consistent with the methods used in
studying subjective well-being and perceived quality of life
(e.g., Andrews and Withey, 1976; Campbell, Converse, and Rodgers,
1976; Cantril, 1965).

As is the case with the recaptured economic deprivation measure,
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Table 3

The Measure of Perceived Economic Deprivation

It is possible that during certain periods of your 1ife you
were better (or worse) off than during other periods. We would
like you to describe certain periods in your 1ife from an economic

point of view.

How would you describe your economic situation during your
childhood?

1.

neither good quite bad very bad

very good quite good
nor bad

How would you describe your economic situation during your

2'
early teenage years?
very good quite good neither good quite bad very bad
nor bad
3. How would you déséribe your economic situation during your

early adulthood?

neither good quite bad very bad

very good quite good
nor bad
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it was necessary to evaluate the reliability of the tool used to
study perceived economic deprivation early in life. During the
development and testing of the questionnaire the measure was
subjected to a number of test-retest procedures and was found to
be stable over time. The final test-retest reliability score
for this measure was based on the responses of 67 respondents to
the original questionnaire and their responses to the same
measure three weeks Tater (see Appendix B). The test-retest
correlations for all questions were above .85 indicating that

the measure is adequately stable and reliable.

Scoring

The Likert-type scales used as response alternatives for
each of the questions were treated as interval scales and each
scale was scored from 1 to 5; for example, "very good" was
given a score of 1 point, "very bad" was given a score of 5 points,
and "neither good nor bad" was given a score of 3 points. The
scores for all three scales were totaled providing an overall
score for perceived economic deprivation, The possible scores
ranged from 3 to 15 points.

Based on the mean and the standard deviation of the score
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within the total sample, this variable was categorized into three
levels. One standard deviation was subtracted from the mean

and a score of six or less was considered no presence of
perceived economic deprivation. One standard deviation was added
to the mean and a score of eleven or higher was classified as
presence of percéived economic deprivation. Thus, the remaining
segment, a score between seven and ten, was bonsidered neutral.
For most of the data analysis the neutral segment was dropped,

and only respondents who indicated either presence or no presence .
of perceived economic deprivation early in life were included.

A discussion of the logic supporting this methodology is presented

in the next section.

. The Economic Deprivation Measures and their Scoring--

An Expanded Discussion

As indicated in the preceding sections, there are no readily
available research instruments to stddy either economic learning
or economic deprivation, and therefore the measures used to -
study these concepts are largely original. As illustrated, these
~ measures possess an adequate degree of re]iébi]ity._.Because of

the problems in measuring economic Tearning, much of the data
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analysis was focused on the extremes; that is, comparing
respondents who have experienced economic deprivation (i.e.,
both recaptured and perceived) and individuals who have not
experienced economic deprivation (dropping from the analysis
respondents who scored neutral on eccnomic deprivation).

The above treatment of the economic deprivation measures
permits some evaluation of their content .validity; that is,
how well they relate to the domain they assess (Kerlinger,
1973). As demonstrated in Table 4, there is a highly significant
relationship between the person's recaptured and perceived economic
deprivation experienced early in 1ife. Most respondents (98
percent) who perceived economic deprivation early in 1ife had
recalled experiencing one or more situations of economic deprivation when
growing up, while most respondents (98 percent) who had not
perceived economic deprivation early in 1ife did not recall
experiencing economic deprivation during that period. This highly
significant association between the recaptured economic
deprivation (i.e., RED) and the perceived measure of economic
deprivation (i.e., PED) provides indication of content validity

for the dimension termed economic deprivation early in life.
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Table 4
The Relationship Between the

Two Measures of Economic Deprivation

Perceived Economic Deprivation (PED)

Present Not Present
Recaptured Economic
Deprivation (RED) n =117 _ n =113
n % n %
Present 115 98.3 2 1.8
Not Present 2 1.7 111 98.2
TOTAL 117 100.0 113 100.0

«% = 21.082; 1d.f.; p< .0000
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Locus of Control

As illustrated in the literature review (Chapter II), locus
of contral is an operationalization of the personal attribution
process conceptualized within social learning theory; it is an
important factor in understanding the individual's interpretations
of past events and their effect on later attitudes and behavior.
Therefore, when studying the impact of economic deprivation early
in 1ife on present adaptation to stagflation, Tocus of control
was examined as a predictor variable.

The individual's locus of control was measured by administering
Rotter's Internal-External Locus of Control Scale (see Part VIII
of the questiénnaire). The scale consists of twenty-three forced
choice items with six fii]er items. It is scored in the
"external direction”; that is, the higher the score the more
external the individual., The scale has been validated and has
been widely used in research on learning and personal attribution
(Lefcourt, 1976).

In the data analysis, locus of control was dichotomized
into two levels. Respondents who scored below the sample's

mean on the scale were classified as "internally controlied,"
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and respondents who scored above the sample's mean were classified
as "externally controlled."

Generally, locus of control was defined as an independent
variable. However, when examining some relationships among
the dependent variables (i.e., attitudes and behavior) it was

used as a moderating factor.2

Demographics

This section consists of a discussion of the logic followed
in selecting specific demographics as independent variables,
and the measurement and the data collapsing procedures used

for each demographic variable.

Age

As demonstrated earlier (Chapter I), age was the basis for
the stratification of the sample used in this study. Therefore,
the individual's chronological age was examined an an independent
variable.

The respondent's age was measured through an open-ended
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question--"What is your age?"--appearing in the final section of
the questionnaire. In the data analysis, the age factor was
dichotomized to reflect the sample's stratification; respondents
between the ages of 24 and 35 were classified as "younger,"

and respondents who were 60 years old and over were classified

as "older."

Sex

The respondent's sex was examined as an independent
variable in relation to some dependent variables that consisted
of attitudes and behaviors related to shopping; these dependent
variables are discussed Tater in this chapter. Since in some
cases shopping may be primarily the responsibility of a particular
household member, variables related to shopping were examined

in relation to gender.

Annual dei]y Income

The respondent's total annual family income was examined
as an independent variabie because some of the dependent variables

studied consisted of personal attitudes and behaviors related
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to saving and spending; such factors may be influenced by the
individual's income.

Annual family income was measured through a close-ended
question. Thirteen income categories were provided as alternative
responses to the question. The alternatives were scaled at
$2,000 intervé]s (see Question 9 in Part IX of the questionnaire).
The short intervals and the large number of income categories
were designed so that.the income data could be used in interval
form. However, in most of the data analysis, the income factor
was dichotomized into tWo categories: $20,000 and under, and

over $20,000.

Education

The respondent;s education was examined as an independent
variable because some of the dependent variables consisted of
personal attitudes and behaviors related to saving money, using
credit, and energy consumption; such factors may be
effected by the individual's education.

The persoﬁ's education was measured through a close-ended
question. Seven education categories were provided as

alternative responses to indicate the highest grade attended
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or degree received by the respondent (see Question 7 in Part
IX of the questionnaire). In the data analysis, the education
factor was dichotomized into two categories: have attended

c611ege and have not attended college.

Research Hypotheses

The research hypotheses are enumerated under two major
headings: (a) an overall hypothesis, and (b) directional

hypotheses.

An Overall Hypothesis

This hypothesis reflects the proposition that the relationship
between economic deprivation early in Tlife (i.e., the operationali-
zation of economic learning in this study) and personal adaptation
to stagflation should be studied within the context of demo-
graphics and locus of control. It is proposed that, within
this relationship, early economic deprivation has better
explanatory ability than the other independent factors. In
order to statistically test this proposition, the following

overall hypothesis was formed:
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H-1: Economic deprivation early in life (i.e., either
recaptured or perceived) is a significant factor, while
demographics and locus of control are not
significant factors, in relation to each pattern
of personal adaptation to stagflation (i.e.,

each dependent variable).

The above hypothesis is relevant to all dependent variables
(attitudinal and behavioral) and it was examined separately in

relation to each one.3

Since it is illogical to assume that
demographics do not effect adaptation to stagflation, it is
apparent that this hypothesis will have to be rejected in most
cases. However, testing this hypothesis is a mean to examine
the significance of early economic deprivation in relation to
personal adaptation to stagflation, within the context of the

other independent factors.

Directional Hypotheses

The following directional hypotheses are based on the

proposition that persons who had experienced economic deprivation

early in life (either recaptured or perceived), are 1ikely to adapt
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to stagflation differently than individuals who did not have
such an experience. fhe theory supporting this proposition
was reviewed in Chapter II.

The directional hypotheses are grouped under the same

headings used in the discussion of the dependent variables.

Attitudes Toward Using Credit and Saving Money

Consistent with learning theory it is proposed that
individuals who had experienced economic deprivation early in
1ife are more 1ikely to be concerned about using credit too
often and about saving money. The following hypotheses are

designed to test this proposition:

H-2: Persons who had experienced economic deprivation
early in life have a less favorable attitude
toward using credit than individuals who did not

have such an experience.

H-3: Persons who had experienced economic deprivation
éarly in life are more concerned about saving
money than individuals who did not have such an

experience.
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Attitudes Related to Present Financial Pressures

Consistent with learning theory it is proposed that
subjects who had experienced economic deprivation early in
1ife are 1ikely to feel more apprehensive about the
stagflation of the 1970s (i.e., fear of worse economic
instability to come) than individuals who did not experience
economic deprivation early fn 1ife. The following hypotheses

are designed to test this proposition:

H-4: Persons who hadlexperienced economic deprivation
early in life exhibit a higher level of mental
strain caused by present financial pressures
than individuals who did not have such an

experience.

H-5: Persons who had experienced economic deprivation
early in life perceive the impact of present
financial pressures as more severe than individuals

who did not have such an experience.
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Consumption Behavior Aimed at Coping with Stagflation

Consistent with learning theory it is proposed that
individuals who had eiperienced economic deprivation early
in 1ife will be more 1ikely to adopt consumption behaviors
aimed at coping with stagflation than persons who did not
experience economic deprivation early in life. The

following hypotheses are designed to test this proposition:

H-6: Persons who had experienced economic deprivation
early in life exhibit shopping behavior aimed at
saving money more frequently than individuals

who did not have such an experience.

H-7: Persons who had experienced economic deprivation
early in 1ife display saving behavior related to
household maintenance more frequently than
individuals who did not have such an experience.

H-8 Persons who had experienced economic deprivation

early in life exhibit resourceful economical
behavior related to household maintenance more
frequently than individuals who did not have such

an experience.
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H-9: Persons who had experienced economic deprivation
early in life are early adopters of consumption

behavior aimed at coping with stagflation.

The following hypothesis is based on the notion that locus
of control is a moderating variable regarding the consistency
between a person's attitudes and his (or her) behavior within
a particular personal adaptation pattern. The research
backing this proposition was reviewed in Chapter II. The
following hypothesis was formed to test this proposition in
relation to attitudes and behavior related to consumption

during stagflation:

H-10: Internally controlled individuals display greater
consistency between attitudes related to present
financial pressures and consumption behavior aimed
at coping with stagflation, than externally con-

trolled persons,
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Attitudes Toward Energy Consumption and the Use of

Limited Resources

Consistent with learning theory it is proposed that persons
who had experienced economic deprivation early in 1ife are more
concerned about saving energy and using up limited resources
than individuals who did not experience economic deprivation
early in 1ife. The following hypotheses are designed to test

this proposition:

H-11: Persons who had experienced economic deprivation
early in life are more concerned with saving
‘energy than individuals who did not have such

an experience.

H-12: Persons who had experienced economic deprivation
early in life are more concerned with using up
Timited resources than individuals who did not

have such an experience.
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Energy Conservation Behavior

Consistent with learning theory it is proposed that subjects
who had experienced economic deprivation early in life conserve
‘more energy than individuals who did not experience economic
deprivation early in 1ife. The following hypotheses are

designed to test this proposition:

H-13: Persons who had experienced economic deprivation
early in life conserve more energy than

individuals who did not have such an experience.

H-14: Persons who had experienced economic deprivation
early in life are early adopters of energy

conservation behavior.

The following hypothesis is based on the notion that Tocus
of control is a moderating variable regarding the consistency
between a person's attitudes and his (or her) behavior within
a particular personal adaptation pattern. The research backing
this propostion was reviewed in Chapter II. The following

hypothesis was formed to test this proposition in relation
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to attitudes and behavior related to energy consumption:

H-15: Internally controlled individuals display greater
consistency between attitudes toward energy con-
sumption and the use of limited resources, and
energy conservation behavior, than externally

controlied persons.

Summary

The research methodology employed in this dissertation was
presented in this chapter.

The data were collected by personally interviewing a quota
sample of New York City residents. A nine part questionnaire
was administered during each interview.

Measures of economic deprivation, locus of control, and
demographics (the independent variables), as well as measures
of attitudes and behaviors regarding personal adaptation to
stagflation (the dependent variables) were included in the

questionnaire. Specific scoring criteria were applied to each

measure.
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The hypotheses presented are based on propositions derived
from the literature review (i.e., Chapter II), and they were
. enumerated under two headings: (a) an overall hypothesis,
and (b) directional hypotheses (subdivided into five groups
corresponding to the five dependent variables).

The testing of the research hypotheses is presented in

the following chapter on data analysis and reéearch findings.
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Footnotes

TThe method used was Principal Component Analysis, Varimax
Rotation.

2Locus of control was used as a moderating factor to test
hypotheses H-10 and H-15. An expanded discussion of these
tests is presented in Chapter IV.

3The overall hypothesis was tested through MANOVA procedures
in relation to each dependent factor. A detailed discussion
of this test is presented under the heading "Step 1" 1in the
?vtline of the data analysis procedure presented in Chapter




CHAPTER 1V

DATA ANALYSIS AND RESEARCH FINDINGS

Introduction

The fesearch methodology employed in this study was
presented in the previous chapter. Attention is now directed
to the data analysis and the research findings.

A three-stage data analysis procedure, in which personal
adaptation to stagflation was examined within the context of
the independent variables, is presented first. This discussion
is followed by a description of the application of this procedure
to each pattern of personal adaptation to stagflation, and a
summary of the findings is then presented. Additional analysis,
where economic deprivation alone (i.e., without the other
independent variables) was'examined in relation to personal
adaptation to stagfiation, is presented in the final section
of this chapter.

The implications of the total research findings,
conclusions, and suggestions for future research are

presented in the final chapter.
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The Data Analysis Procedure

The major findings of this study were generated through a
three-stage procedure that was developed for the data anaiysis.
A p < .05 Tevel of significance was defined as the criterion
for reporting a "significant" relationship. Each step in

this procedure is now described.

Step 1: Test of Each Dependent Variable Within the Context

of the Independent Variables (MANOVA Procedures)

The first step consisted of testing the significance of the
economic learning factors, Recaptured Economic Deprivation (RED)
and Perceived Economic Deprivation (PED), within the context
of the other independent variables (i.e., locus of control and
demographics). Here, all the independent variables together were
examined in relation to each pattern of personal adaptation to
stagflation (i.e., each dependent variable). Thus, this
procedure was a test of the relationship proposed in the

overall research hypothesis:

H-1: Economic deprivation early in life (i.e., either re-

captured or perceived) is a significant factor, while
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demographics and locus of control are not significant
factors, in relation to each pattern of personal
adaptation to stagflation (i.e., each dependent

variable).

The above hypothesis was tested by using Multivariate
Analysis of Variance (MANOVA). MANOVA was used because it is
a technique designed to test the effects of a number of independent
variables on two or more dependent variables simultaneously -
(Hair, Anderson, Tatham. and Grablowsky, 1979). Thus, it is
equipped to handle the proposed researcp mogdel which consists
of a few independent variables and dependent variabiés that are
composed of distinct factors. For example, the dependent
variables termed attitudes toward using credit and saving money,
and consumption behavior aimed at coping with stagflation, were
each measured through a separate set of response items and are
therefore defined as two dependent variables; however, each is
divided into distinct components (generated through factor
analysis). Thus, the variable termed attitudes toward using
credit and saving money was divided into attitude toward using

credit and attitude toward saving money, and a separate score
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was computed for each attitude. The variable termed consumption
behavior aimed at coping with stagflation was divided into

three distinct behaviors, and a separate score was computed for
each behavior. A summary of the components of the dependent
variables was presented in Table 1.

Within the MANOVA, the independent variables were used in
categorical form; each factor was dichotomized into two levels.
A summary of the format in which these variabTes were used in
this analysis is presented in Table 5. The dependent variables

~were used in continuous form. Dichotomizing the independent
factors was necessary in order to maintain the required ratio
(i.e., approximately 1 to 4) between the number of cells and the
number of cases included in the analysis. Also, in order to
maintain this requirement, not all demographics were entered into
each MANOVA. A preliminary examination of the data (i.e.,
crosstabulations) showed that while age and income were related
to all the dependent variables, sex and education were related
only to some dependent factors. Thus, age and income were
included in each MANOVA, and either sex or education was entered
as the third demographic factor. The independent variables were
tested in relation to each dependent variable, and the results

of these analyses (i.e., each MANOVA) are presented within the
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Table 5

Levels (Groups)

Independent Variable: 1 2
RED (Recaptured Economic Present Not Present
Deprivation)
PED (Perceived Economic Present Not Present
Deprivation)
Locus of Control Internally Externally
Controlled Controlled
Age Younger (24-35 Older (60 years
years old.) old and over)
Sex Male Female
Income Up to $20,000 Over $20,000
Education - Attended Did not Attend

College

College
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discussion of each pattern of personal adaptation to stagflation

later in this chapter.

Step 2: Tests of the Directional Hypotheses (ANOVA Procedures

and Tests of Groups' Mean Scores)

The analysis outlined in Step 1 indicated that all the
independent factors taken together had explanatory value in
relation to most dependent variables. As expected, in each case
H-1 was rejected because economic deprivation never was the
only significant factor in relation to personal adaptation to
stagfiation. Thus, in Step 2 a more detailed examination
of the relationships shown significant in Step 1 was conducted.
Here, each attitude or behavior defined as a dependent variable
and represented by a distinct respondent score on that factor,
was tested in relation to the independent variables. The focus
of this testing were the relationships proposed in the directional
hypotheses outlined earlier. |

Within this step, ANOVA (Analysis of Variance) procedures
were conducted; in each analysis, a single dependent variable
(i.e., compared with more than one dependent factor in the

MANOVA tests) was tested against the independent factors,



-92-

For example, the test of the dependent variable termed attitudes
toward using credit and saving money against the independent
variables (i.e., the MANOVA in Step 1) indicated that both

RED and PED had a significant overall effect on this dependent
variable. In Step 2, two corresponding Analyses of Variance
were conducted; in the first ANOVA, attitude toward using credit
was tested with the independent variables, and in the second
ANOVA, attitude toward saving money was tested against these
factors. Thus, in each ANOVA, one dependent variable was tested
with the independent factors. The format of the variables
(i.e., continuous or categorical) was the same format used in
the MANOVA tests.

As expected, there were considerable similarities between
the MANOVA and ANOVA procedures. However, since this research
design includes groups of dependent variables and a few independent
factors, it was necessary to evaluate the overall effect of each
independent variable on each dependent group (i.e., MANOVA
procedures) before the examination of the directional relationships
proposed in this study (i.e., ANOVA procedures and tests of
groups' mean scores).

The final stage of this step consisted of a look at the

mean scores on the dependent variables for each level (i.e.,
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group) of the independent factors that were significant within
that relationship. Since each independent variable consisted
only of two groups, no range test were applicable because in

a two-level case an indication of significance is actually a
statement that the two groups are significantly different.

As mentioned, the focus of this examination were the
directional hypotheses regarding the relationships between
economic deprivation and personal adaptatién to stagflation.

The examination of these hypotheses was relevant only if one

or both economic deprivation factors, that is, either RED or PED,
were significant in the MANOVA and ANOVA procedures applied to
that dependent variable. If neither RED nor PED were significant,
the focus of the disucssion was the independent variables that

were significant in relation to that dependent factor.

Step 3: Testing of the Hypotheses Regarding Early Adaptation

to Stagflation and the Consistency Between Attitudes

and Behavior

Step 3 was relevant only to four hypotheses. Here, the
hypotheses regarding early adoption of behavior aimed at

coping with stagflation (i.e., H-9 and H-14), and the hypotheses
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regarding the consistency between attitudes and behavior
(i.e., H-10 and H-15) were tested.

The hypotheses regarding early adaptation were tested
by crosstabulations. The hypotheses related to the consistency
between attitudes and behavior were examined through regression
analyses. Detailed discussions of these analyses are presented
wherever Step 3 was applied.

In the following sections, the results of the data analysis
procedure outlined here, regarding each pattern of personal

adaptation to stagflation, are presented.

Findings Regarding Attitudes Toward

Using Credit and Saving Money

Step 1

When the independent variables were tested in relation to
attitudes toward using credit and saving money, RED, PED, and
age were significantly related to these attitudes. The results

of the MANOVA used in this test are summarized in Table 6.
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Table 6

Test of the Independent Variables in Relation

to Attitudes Toward Using Credit and Saving Money

(MANOVA)
Test of the Hypothesis
of No Overall Effect of
Each of the Following F Ratio Level of
Independent Variables (Wilks' Criterion) Significance
RED 5.82 .0034
PED 5.15 .0065
Locus of Control 0.78 _ .4579
Age 7.15 .0070
Income 1.69 .1871

Education 2.62 .0748



-96-

Step 2

Here, each attitude was tested separately in relation to
the independent variables through two ANOVA procedures. The

results of each test are now presented.

Attitude Toward Using Credit

As demonstrated in Table 7, RED, PED, and age were
significantly re]atgd to attitude toward using credit.

The hypothesis designed to examine the relationship
between attitude toward using credit and economic deprivation

was:

H-2: Persons who had experienced economic deprivation
early in life have a less favorable attitude toward
using credit than individuals who did not have

such an experience.

The above hypothesis was accepted because both RED and PED
were significantly related to attitude toward using credit,
and because persons who had experienced early economic deprivation

scored lower on attitude toward using credit than individuals
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Table 7
Test of the Independent Variables in Relation

To Attitude Toward Using Credit (ANOVA)

Dependent Variable: Attitude Toward
Using Credit

Level of
Independent Variables F Ratio Significance
RED 6.20 .0135
PED 5.96 .0154
Locus of Control 1.39 .2400
Age 7.29 .0075
Income 3.18 .0761
Education 3.57 .0601

Test of the Model 6.98 . 0001
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who did not have such an experience (see Table 8). Also, as
demonstrated in Table 8 older persons had a less favorable

attitude toward using credit than younger individuals.

Attitude Toward Saving Money

When the independent variables were tested in relation to
attitude toward saving money, only age was significantly related
to this factor. Older persons were more concerned about saving
money than younger individuals.

The hypothesis designed to examine the relationship between
attitude toward saving money and economic deprivation (i.e.,
H-3) could not be accepted because neither RED, nor PED, were

significantly related to this attitude.

Findings Regarding Attitudes Related

to Present Financial Pressures

Step 1:

When the independent variables were tested in relation to

attitudes related to present financial pressures, PED, Tocus of
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Table 8

Group Means on Attitude Toward Using Credit for Each

Independent Variable Significantly Related to this Attitude*

Independent Levels of Independent Group Mean on Attitude
Variable Variable (Groups) Toward Using Credit**
RED Present 2.86

Not Present 3.16
PED Present 2.81

Not Present 3.21
Age Younger 3.4]

Older 2.61

*at the p < .05 Tevel

**The higher the score, the more favorable the attitude.
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control, age, sex, and income were significantly related to
these attitudes. The results of the MANOVA used in this test

are summarized in Table 9.

Step 2:

Here, each of the two factors that compose the dependent
variable termed attitudes toward present financial pressures
(i.e., mental strain and perceived impact), was tested separately
against thé independent variables through two ANOVA procedures.

The results of each test are now presented.

Mental Strain Caused by Present Financial Pressures

As demonstrated in Table 10, PED, locus of control, age,
sex, and income were significantly related to mental strain
caused by present financial pressures.

The hypothesis designed to examine the relationship between
mental strain caused by present financial pressures and economic

deprivation was:

H-4: Persons who had experienced economic deprivation

early in life exhibit a higher level of mental
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Table 9
Test of the Independent Variables in Relation

to. Attitudes Related to Present Financial Pressures

-(MANOVA)
Test of the Hypothesis
of No Overall Effect of
Each of the Following F Ratio Level of
Independent Variables (Wilks' Criterion) Significance
RED 1.18 .3075
PED 7.37 .0001
Locus of Control 4.10 .0173
Age 17.72 .0001
Sex 3.99 .0193

Income ' 19.88 .0001
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Table 10
Test of the Independent Variables in Relation
to Mental Strain Caused by Present Financial Pressures

(ANOVA)

Dependent Variable: Mental Strain Caused
by Present Financial Pressures

Level of
Independent Variable F Ratio Significance
RED 2.27 .1245
PED . 19.88 .0001
Locus of Control 10.46 .0001
Age 18.73 .0001 .
Sex 4.74 .0301
Income 10.23 .0015

Test of the Model 8.76 .0001
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strain caused by present financial pressures
than individuals who did not have such an

experience.

The above hypothesis was accepted because PED was
significantly related to mental strain, and because individuals
who indicated PED scored higher on mental strain than subjects
who did not indicate PED (see Table 11). Also, as shown in
Table 11, externally controlled individuals exhibited higher
level of mental strain than internally controlled respondents,
older persons scored higher on mental strain than younger adults,
females showed Tower mental strain than males, and respondents
with higher annual income showed lower mental strain than

respondents with smaller income.

Perceived Impact of Present Financial Pressures

- As demonstrated in Table 12 PED, age, sex, and income were
significantly related to the individual's perceived impact of
. the present financial pressures.
The hypothesis designed to examine the relationship between

perceived impact of present financial pressures and economic
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Table 11

Group Means on Mental Strain Caused by Present Financial

Pressures for Each Independent Variable Significantly

Related to this Factor*

Group Mean on Mental Strain

Independent Levels of Independent Caused by Present Financial
Variable Variables (Groups) Pressures**
PED Present 3.04
Not Present 2.61
Locus of Control Internally Controlled 2.78
Externally Controlled 3.21
Age Younger 2.79
Older 3.16
Sex Male 3.07
Female 2.88
Income Up to $20,000 3.13
Over $20,000 2.77

*at the p < .05 Tevel.

**The higher the score, the higher the mental strain,
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Table 12
Test of the Independent Variables in Relation
to Perceived Impact of Present Financial Pressures

(ANOVA)

Dependent Variable: Perceived Impact of
of Present Financial Pressures

Level of
Independent Variable F Ratio Significance
RED 0.20 .6560
PED 8.43 .0039
Locus of Control 0.16 .8520
Age : 7.86 .0053
Sex 5.37 .0210
Income 37.17 .0001

Test of the Model 13.01 .0001
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deprivation was:

H-5: Persons who had experienced economic deprivation
early in life perceive the impact of present
financial pressures as more severe than

individuals who did not have such an experience.

The above hypothesis was accepted because PED was significantly
related to perceived impact, and because individuals who indicated
PED scored higher on perceived impact than subjects who did not
indicate PED (see Table 13). Also, as shown in Table 13, older
persons perceived the impact of present financial pressures as
more severe than younger subjects, males scored slightly higher
on perceived impact than females, and individuals with higher
annual income scored lower on perceived impact than respondents

with Tower income.

Findings Regarding Consumption Behavior

Aimed at Coping with Stagflation

Step 1

When the independent variables were tested in relation to
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Table 13
Group Means on Perceived Impact of Present Financial
Pressures for Each Independent Variable Significantly

Related to this Factor¥*

Group Mean on Perceived

Independent Levels of Independent Impact of Present Financial
Variable Variables (Groups) Pressures**
PED Present 4.00
Not Present 3.13
Age Younger 3.37
Older 3.98
Sex Male 3.72
Female 3.61
Income Up to $20,000 4.00
Over $20,000 3.22

*at the p < .05 level

**The higher the score, the more severe the perceived impact.
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consumption behavior aimed at coping with stagflation, only age
was significantly related to this behavior. The results of

the MANOVA used in this test are presented in Table 14.

Step 2

When separate ANOVA procedures were conducted to test the
independent variables in relation to each of the three distinct
factors that compose the dependent variable termed consumption
behavior aimed at coping with stagflation, only age was significantly
related to each behavior.

The mean scores on each behavior for each age group are
summarized in Table 15. As shown in this table, compared with
younger individuals, older persons exhibited shopping behavior
aimed at saving money, saving behavior and resourceful behavior
related to household maintenance, more frequently than younger
individuals.

Since neither RED, nor PED, were significantly related to
consumption behavior aimed at coping with stagflation, it was
not possible to test the proposed directional re1ntionships
between economic deprivation and these behaviors, and the
hypotheses designed to test these relationships (i.e., H-6,

H-7, and H-8) could not be accepted.
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Table 14
Test of the Independent Variables in Relation
to Consumption Behavior Aimed at

Coping with Stagflation

(MANOVA)
Test of the Hypothesis
of No Overall Effect of
Each of the Following F Ratio Level of
Independent Variables (Wilks' Criterion) Significance
RED 0.14 .9323
PED 0.64 .5962
Locus of Controi 0.72 .5416
Age 2.97 .0322
Sex 1.12 .3408

Income 1.34 .2615
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Table 15
Consumption Behavior Aimed at Coping with Stagflation:

Group Means for Each of the Age Levels*

Age Levels
‘Dependent Variable:** Younger Older
Shopping Behavior Aimed 2.92 . 2.50
at Saving Money
Saving Behavior Related 3.79 3.16
to Household Maintenance
Resourceful Economical 3.86 3.40

Behavior Related to
Household Maintenance

*Age was the only independent variable indicated to be significantly .
related to this group of dependent variables (i.e,, within the
overall MANOVA and the separate ANOVA procedures).

**The Tower the score, the more frequent the behavior.
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Step 3

The first hypothesis tested in this stage was designed to
examine the relationship between early adoption of consumption
behavior aimed at coping with stagflation and economic

deprivation. This hypothesis was:

H-9: Persons who had experienced economic deprivation
early in 1ife are early adopters of consumption

behavior aimed at coping with stagflation.

When both RED and PED were separately crosstabulated with
the time of changing personal shopping habits as a result of
stagflation, both were significantly related to this factor.
About 60 percent of the early adopters indicated PED, and
about 57 percent reported RED. Among the laggards, 55 percent
did not indicate PED, and 60 percent did not report RED. Most
of the non-adopters did not indicate PED (60 percent), and did
not report RED (63 percent).

Apparently, there is a significant relationship between
the variables specified in H-9. However, the lack of a larger
difference in the ratios of those who indicated RED or PED

versus those who did not, within the early adopters group,
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provides only T1imited support to this hypothesis.

The second hypothesis tested in this stage was designed
to examine the relationship between locus of control and
consistency between attitudes and behavior related to

consumption during stagflation. This hypothesis was:

H-10: Internally controlled individuals display
greater consistency between attitudes related
to present financial pressures and consumption
behavior aimed at coping with stagflation,

than externally controlled persons.

The above hypothesis was tested through regression analysis.
In 1ine with the notion that attitudes precede behavior, attitudes
related to present financial pressures were defined as the
independent variables and consumption behavior aimed at coping
with stagflation was termed the dependent variable. Separate
regressions were run for internally controlled and for externally
controlled persons.

The analysis provided limited support to the above
hypothesis. For internally controlled persons, attitudes

related to present financial pressures explained 41 percent
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of the variation in shopping behavior aimed at saving money,

compared with 21 percent of the variation explained for externally

controlled individuals; perceived impact of present financial

pressures was the major contributor to the variation explained.

However, the amount of variation in saving behavior related
to household maintenance explained by these attitudes for the
internaily controlled, was not significantly different from
the amount explained for the externally controlled. Thus,

H-1C received only limited support.

Findings Regarding Attitudes Toward Energy

Consumption and the Use of Limited Resources

Step 1

When the independent variables were tested in relation
to attitudes toward energy consumption and the use of
limited resources, age was significantly related to these
attitudes and locus of control was somewhat related to this
dependent factor. The results of the MANOVA used in this

test are summarized in Table 16.
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Table 16
Test of the Independent Variables in Relation
to Attitudes Toward Energy Consumption

and the Use of Limited Resources

(MANOVA)
Test of the Hypothesis
of No Overall Effect of
Each of the Following F Ratio Level of
Independent Variables (Witks' Criterion) Significance
RED 0.00 .9983
PED 0.03 .9702
Locus of Control 2.41 .0924
Age 5.14 .0066
Income 0.91 .4042

Education 0.34 : : .7138
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Step 2

When separate ANOVA procedures were conducted to test
the independent variables in relation to each of the two
attitudes that compose the dependent variable termed attitudes
toward energy cdnsumption and the use of Timited resources, the
results were consistent with those of the MANOVA. Older persons
were more concerned with saving energy and with the use of
1imited resources than younger individuals. Locus of control
was somewhat related to both attitudes (i.e., at the .07 - .08
level of significance), where internally controlled subjects
scored slightly higher on concern with saving energy and on
concern with the use of limited resources than externally
controlled individuals.

Since neither RED nor PED were significantly related to
concern with saviné)energy or to concern with the use of
Timited resources, the hypotheses designed to test the relation-
ships between these attitudes and early economic deprivation

(i.e., H-11 and H-12) could not be accepted,



-116-

- Findings Regarding Energy

Conservation Behavior

Step 1, Step 2

Because energy conservation behavior consisted of a single
dependent factor, a MANOVA was not applicable and only an
ANOVA was conducted. Here, age and sex were significantly
related, and income was moderately related, to energy conserva-
tion behavior. The results of this test are presented in
Table 17.

As demonstrated in Table 18, older individuals conserved
more energy than younger adults, males conserved slightly more
than females, and respondents with lower annual income con-
served slightly more than respondents with higher‘ihcome.

Since neither RED nor PED Qere significantly related
to energy conservation behavior, the hypothesis designed to
test the relationship between this behavior and early economic

deprivation (i.e., H-13) could not be accepted.
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Table 17
Test of the Independent Variables in Relation
to Energy Conservation Behavior

(ANOVA)

Dependent Variable: Energy Conservation

Behavior

Level of
Independent Variables F Ratio Significance
RED 0.15 .7007
PED 0.17 ' .6848
Locus of Control 0.02 .8912
Age 19.69 .0001
Sex ' 5.82 .0167
Income 3.30 .0706

Test of the Model 7.26 .0001
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Table 18
Group Means on Energy Conservation for Each Independent

Variable Significantly Related to this Behavior

Independent Levels of Independent Group Mean on Energy

Variable Variable (Groups) Conservation Behavior***
Age* Younger 2.84
Older 2.19
Sex* Male 2.40
Female 2.65
Income** Up to $20,000 2.27
Over $20,000 2.65

*at the p < .05 significance level
**at the p < .07 significance level

***The Jower the score, the more frequent the behavior.
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Step 3

The first hypothesis tested in this stage was designed
to examine the relationship between early adoption of energy
conservation behavior and economic deprivation. This

hypothesis was:

H-14: Persons who had experienced economic deprivation
early in life are early adopters of energy

conservation behavior.

When both RED and PED were separately crosstabulated
with the time of adopting energy conservation behavior, only
RED was significantly related to this factor. About 55 percent
of the early adopters reported RED, while 64 percent of the
laggards, and 59 percent of the non-adopters, did not report
RED.

Apparently, there is a significant relationship between
the variables specified in H-14. However, the lack of a larger
difference in the ratio of those who reported RED versus those
who did not report RED, within the early adopters group,
provides only limited support to this hypothesis.
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The second hypothesis tested in this stage was designed
to examine the relationship between locus of control and
consistency between attitudes and behavior related to energy

consumption. This hypothesis was:

H-15: Internally controlled individuals display
greater consistency between attitudes toward
energy consumption and the use of 1imited
resources, and energy conservation behavior,

-than externally controlled persons.

The above hypothesis was tested through regression analysis. In
Tine with the notion that attitudes precede behavior, attitudes
toward energy consumption and the use of lTimited resources were
defined as the independent variables and energy conservation
behavior was termed the dependent variable. Séparate regressions
were run for internally controlled and for externally controlled
individuals.

The analysis did not provide support for the above hypothesis.
The amount of variation in energy conservation behavior explained
by attitudes related to energy consumption and the use of

1imited resources for the internally controlled was not
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significantly different from the amount explained for the
externally controlled. The amount of variation in behavior
explained by attitudes, for both groups, was small (i.e.,

" about 25 percent); concern about the use of limited resources was

the major contributor to the variation explained.

Summary of the Findings

In this section; the findings presented so far are summarized.
It should be noted that this discussion is a summary and a
brief evaluation of the major findings regarding each of tﬁe
independent variables. An extensive discussion of the results
is presented in Chapter V.

This presentation is divided into three sections; that is,
the results regarding each of the study's independent variables

are presented separately.

Economic Deprivation

Within the context of the other independent variables, both

RED and PED appeared to have greater explanatory value in
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relation to attitudes than in relation to behavior. Both
factors were significantly related to attitude toward using
credit. However, only PED was significantly related to the
mental strain caused by the present financial pressures and to
the perceived impact of these hardships. Neither RED nor PED
were significantly related to concern with saving money,
consumption behavior aimed at coping with stagflation, attitudes
toward energy consumption and the use of limited resources, and
energy conservation behavior. Nevertheless, there was some
indication of a significant relationship between economic
deprivation and the time of changing personal shopping habits
as a result of stagflation, when these factors were crosstabulated.
Generally, both RED and PED appeared to have similar
explanatory value in relation to the dependent variables.
However, while PED appeared to have greater explanatoryv value
than RED in ré]ation to cognitions about present financial
pressures, RED had greater value regarding early adoption of

behavioral patterns aimed at coping with stagflation.

Locus of Control

Locus of control appeared to have limited explanatory

ability in relation to personal adaptation to stagflation.
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As an independent variable, locus of control was significantly
related only to mental strain caused by present financial
pressures; here, externally controlled individuals showed
higher mental strain than internally controlled subjects. Locus
of control was somewhat related to attitudes toward energy
consumpfion and the use of limited resources; here, internally
controlled individuals were slightly more concerned with saving
energy and with dsing_1imited resources than externally con-
trolled respondents.

As a moderating variable regarding the consistency between
attitudes and behavior, locus of control was a significant
moderator between the perceived impact of present financial
pressures and shopping behavior aimed at saving money.

However, it did not significantly influence the relationship
between attitudes related to energy consumption and the use

of limited resources, and energy conservation behavior.

Demographics

The findings regarding each of the demographic factors

are now summarized.
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Age

A person‘s age was the only independent variable that was
significantly related to each personal adaptation to stagflation.
Compared with younger individuals, older pérsons had a less
favorable attitude toward using credit, a higher concern for
saving money, higher scores on mental strain caused by present
financial pressures, perceived the impact of these hardships
as more severe, exhibited consumption patterns aimed at coping
with stagflation more frequently, were more concerned with
saving energy and with usipg up limited resources, and conserved
more enérgy.

The implfcations of the high explanatory value of the
age factor for the evaluation of the research questions and

propositions of this study are discussed in Chapter V.

sex

Sex was significantly related to attitudes regarding present
finanéia] pressures and to energy conservation behavior. Compared
with females, males scored higher on mental strain caused by
present financial pressures, perceived the impact of these

pressures as more severe, and conserved more energy. However,
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it should be noted that the differences in the mean scores‘on
these factors between males and females are small. Thus,
although sex was significantly related to some patterns of
adaptation to stagf1atjon, there is little evidence regarding

the direction of these relationshipé.

Income

Total annual family income was highly related to attitudes
pertaining to present financial pressures. Persons with
annual income of up to $20,000 scored higher on mental strain
caused by financial pressures, and perceived their impact as
moré severe, than individuals with income in excess of $20,000
a year.

Income was somewhat related to attitude toward using credit
and to energy conservation behavior; individuals with higher
income favored using credit and conserved less energy than
persons with lower income.

Annual family income seems to be an adequate explanatory
variable regarding adaptation to stagflation primarily because
it is highly related to attitudes toward present financial

pressures; the direction of this relationship is consistent with
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the notion that persons with higher income tolerate financial

pressures better than individuals with Jower income.

Education

The individual's educational level appeared to be a weak
explanatory variable in this study. Education wés moderately
related only to attitude toward using credit; persons who have
attended college favored using credit more fhan those who have
not attended coliege. However, the difference between the

groups' mean scores on this attitude was small.

Additional Analysis and Findings

Since the focus of this dissertation is the relationship
between economic deprivation early in 1ife and personal
adaptation to stagflation, the purpose of this discussion is
to provide further insight into this relationship, This
presentation concentrates on directional hypotheses that were
not supported when economic deprivation was tested within the
context of the other independent variables. Here, a more

"1iberal" view was taken toward examining the explanatory value
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of economic deprivation; thus, it was tested separately from
the other independent factors, in relation to dependent variables
to which it was not significantly related when it was examined
within the context of the other independent factors.

It must be stressed that the analysis presented here is
not an attempt to fully support hypotheses that could not be
accepted within the statistical tests presented earlier in this
chapter; such an approach is contradictory to the proposition
that early economic deprivation should be examined within the
context of demographics and locus of control. However, the
limited support given to some hypotheses by the analysis presented
here, provides valuable insight into the relationship between
economic deprivation and adaptation to stagflation.

The statistical technique used here was crosstabulation,
and the Chi-Square criterion was the test statistic. In this
analysis, all the variables were used in categorical form.
Whenever the relationship between the two variéb]es crosstabulated
was significant (i.e., a p < .05 level of significance), the
table's cells were examined to detect the direction of the
relationship. Statistiéa]ly, such a procedure is less rigorous
than the three stage procedure consisting of MANOVA, ANOVA,

and testing of the mean scores, that was used to test economic
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deprivation within the context of the other independent variables.
" Thus, even if the results of the crosstabulation support the
direction proposed in the corresponding hypothesis, such evidence
should be regarded as limited support.

In order not to clutter the major findings with these
secondary results, the tables discussed here are presented
in Appendix C. The results of significant crosstabulations

are now presented.

Consumption Behavior Aimed at Coping With Stagflation

While neither RED nor PED were significantly related to
consumption behavior aimed at coping with stagflation when they
were tested within the context of the other independent
variables, both RED and PED’were significantly related to each
of the three factors that make up this dependent variable in
two-way crosstabulations.

Individuals who reported RED, and subjects who indicated
PED, exhibited shopping behavior aimed at saving money more
frequently than Eespondents who did not report RED or PED.

The results of these crosstabulations are presented in Table C-1

(see Appendix C). These findings provide support for the
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following hypothesis:

H-6: Persons who had experienced economic deprivation
early in life exhibit shoppihg behavior aimed
at saving money more frequently than individuals

who did not have such an experience.

Individuals who reported RED, and subjects who indicated
PED, displayed saving behavior related to household maintenance
more frequently than respondents who did not report RED or
'PED. The results of these crosstabulations are presented in
Table C-2. These findings provide support for the following

hypothesis:

H-7: Persons who had experienced economic deprivation
early in 1ife display saving behavior related to
household maintenance more frequently than

individuals who did not have such an experience.

Individuals who reported RED, and subjects who indicated
PED, exhibited resourcefu’l economical behavior related to

household maintenance more frequently than respondents who
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did not report RED or PED. The results of these crosstabulations
are presented in Table C-3. These findings provide support

for -the following hypothesis:

H-8: Persons who had experienced economic deprivation
'early in 1ife exhibit resourceful economical
behavior related to househo]dvmaintenance more
frequently than individuals who did not have

such an experience.

Energy Conservation Behavior

While neither RED nor PED were significantly related to
energy conservation behavior when they were tested within
the context g§~the other independent variables, both RED
and PED were si;;ificant]y related to this behavior in
two-way crosstabulations. |

Individuals who reported RED, and subjects who indicated
PED, displayed behavior aimed at saving energy more frequently
than respondents who did not report RED or PED. The results

of these crosstabulations are presented in Table C-4. These

findings provide support for the following hypothesis;
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H-13: Persons who had experienced economic deprivation
early in life conserve more energy than individuals

who did not have such an experience.

In conclusion, when economic deprivation was tested in
relation to the behavioral aspects of personal adaptation to
stagflation through two-way crosstabulations, it was
significantly related to each Behavior; the directions of
these relationships were consistent with those proposed in
the directional hypothesés related to these variables. However,
even this “]iberq]" treatment.of economic deprivation (i.e.,
not within the context of the other independent-variab1es) failed
to support the broposition that this dimension is related to
attitude toward saving money, and to attitudes regarding eneréy

consumption and the use of limited resources.

Summar

The data analysis and the research findings were presented
in this chapter.
The results were reported in relation to each pattern of

personal adaptation to stagflation (i.e., each dependent
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variable) and a summary of the findings related to each factor
used as an independent~variab]e in this study was presented.
A more "liberal" approach for assessing the explanatory ability
of economic deprivation, the dimension this study focused on,
was discussed after the major findings were summarized.

The implications, conclusions, and limitations of the
study's findings, as well as directions for future research

are presented in the following chapter.



CHAPTER V

SUMMARY, CONCLUSIONS, MARKETING IMPLICATIONS,
AND SUGGESTIONS FOR FUTURE RESEARCH

Introducfion

The objective of the research described in this
dissertation was to explore the relationship between early
economic learning, operationalized as economic deprivation
early in life, and adaptation to stagflation. The literature
review (Chapter II) indicated that such a research effort has
not previously been undertaken, and that a theoretical founda-
tion for such a study exists in social Tearning theory. The
methodology, data analysis, and findings of this study were
described in Chapter III and in Chapter IV.

In this final chapter, attention is directed to the
implications of the research findings for the development of
marketing strategies and for future consumer behavior research.
These topics are presented under three headings: (a) economic
learning, (b) locus of control, and (c) demographics. They
correspond to the factors defined as independent variables

in this study. A succinct review of the findings precedes
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each discussion of the conclusions, marketing implications,

and suggestions for future research.

Economic Learning

When tested within the context of the other independent
variables, both economic learning factors (i.e., recaptured
-economic deprivation and perceived economic deprivation)
were significantly re1ated to attitude toward using credit;
that is, individuals who had experienced economic deprivation
early in life had a less favorable attitude toward using credit
than respondents who did not have such an experience. Per-
ceived economic deprivation was significantly related to the
mental strain caused by present financial pressures and to the
perceived impact of these hardships; that is, individuals who
perceived themselves as economically deprived eariy in life
exhibited higher mental strain and perceived the impact of
present financial pressures as more severe, than subjects
who did not perceive themselves as ecohomica]]y deprived.

When economic deprivation was tested within the context
of the other independent variables, it was not significantly

related to any behavioral aspect of personal adaptation to
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stagflation. However, in two-way crosstabulations of each
measure of economic deprivation with each behavior (i.e.,
consumption behavior aimed at coping with stagflation and

energy conservation-behavior), economic deprivation was
significantly related to each behavior. Specifically, individuals
who had experienced economic deprivation early in 1ife displayed
consumption behavior aimed at coping with stagflation more
frequently, and conserved more energy, than respondents who

did not have such an experience. Also, economic deprivation

was moderately related to early adaptation to stagflation.
Neither recaptured economic deprivation, nor perceived economic
deprivation, were significantly related, in any analysis
approach, to attifude toward saving money, and to attitudes

regarding energy consumption and the use of limited resources.

Age and Economic Learning

As mentioned earlier, the objective of the sampling
procedure used here was to generate a group of individuals
who, most 1ikely, had experienced economic deprivation early
in 1ife, and a group of subjects who, most 1ikely, did not

have such an experience. Therefore, age and the related
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factor of Tiving through a particular economic era early in
1ife, were the stratification basis followed in designing the
sample. As a result of this procedure, there was a highly
significant relationship between age and both recaptured and
perceived economic deprivation; that is, most older respondents
had experienced economic deprivation early in 1ife, and most
younger adults did not have such an experience.

Although age and economic deprivation were highly
related, economic deprivation was a weaker explanatory
variable than age in relation to personal adaptation to
stagflation. Of the dozen directional hypotheses proposed,
regarding the relationship between economic deprivation
and personal adaptation to stagflation, three hypotheses
were confirmed, and six hypotheses received 1imited support
(i.e., when economic deprivation was tested alone and not
with the other independent factors). On the other hand, if
economic deprivation had been replaced by age as the explanatory
factor, in each directional hypothesis (i.e., "older" for
persons who had experienced economic deprivation early in
1ife and "younger" for individuals who did not have such an

experience), each of the twelve hypotheses would have been
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accepted. This would have occurred either when age wés tested
within the context of the other independent factors, or when
it was tested as a single independent variable. Nevertheless,
when an analysis qf the directional relationship was conducted
only for the older segment, the relationships between economic
deprivation and personal adaptation to stagflation were
generally not significant.

The implications of the re]ationship‘between age and
economic deprivation are discussed in the following two

sections.

Conclusions and Marketing Implications

Economic deprivation early in 1ife has never befor; been
applied to the study of personal adaptation to stagflation.
The above findings indicate that, to some extent, individuals
who had expérienced economic deprivation early in life adapt
to stagflation differently than persons who did not have such
an experience. While both measures of economic deprivation
were valuable, perceived economic deprivation early in life
seemed to have greater explanatory ability, than recaptured
economic deprivation, for cognitions related to present financial

pressures.
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The findings of this research suggest that, during
stagflation, marketers should develop marketing strategies
that take advantage of the early economic experiences of their
consumers. For example, since individuals who had experienced
economic deprivation early in 1ife had an unfavorable attitude
toward using credit, the positioning (i.e., advertising
appeals) of credit-related products and services aimed at that
segment should sfress that there is nothing wrong with using
credit, and that it is an important payment mechanism in todéy's
economic structure. Also, policy makers and designers of
programs targeted at public acceptance of practices that reduce
inflation and economic instability (e.g., higher saving and
lower spending) should expect greater receptivity of such
notions among individuals who had experienced economic deprivation
early in life, because there is indication that these pérsons
feel more apprehensive about the present stagflation. Marketers
of new products and services aimed at saving money (e.g.,
stores that sell exclusively no-name brands) should appeal
first to individuals who had experienced economic deprivation
early in life; these individuals exhibit consumption behavior
aimed at coping with stagflation frequently, and there is some

evidence that they are early adopters of such practices. This
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conclusion is also valid for the marketing of energy saving
devices and for promoting energy conservation.

On the other hand, individuals who had experienced
economic deprivation might be less innovative; that is, they
might be less receptive to new products that are extensions
of existing products or to new products that possess major
technological advantages and are generally more expensive
(e.g., color TVs, Touch-Tone Telephone, audio-visual recording
devices). Thus, a product strategy intended to shorten the
1ife span over which a product satisfies the customer aimed at
frequent replacement of the product (i.e., planned obsolescence),
might not be successful among persons who had experienced
economic deprivation. This conclusion is particularly valid
regarding style obsolescence where the product policy is aimed
at encouraging replacement of products that still work through
frequent changes in style rather than through a1terations.of

the functional features of the product.

Suggestions for Future Research

The major 1imitation of a segmentation approach that takes

advantage of consumers*' economic experiences early in life
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is that the relationship between this factor and age remains
somewhat unclear. The fact that most relationships between
economic deprivation early in 1ife and personal adaptation to
stagflation were not significant when they were examined in
relation to older individuals only, provides some support to
the notion that the variations in personal adaptation observed
here should be attributed to period effects (i.e., effects
produced by the subject's economic experiences early in life);
that is, rather than to age effects (i.e., effects produced
by the process of aging), or to cohort effects (i.e., effects
produced by belonging to a particular "generation"). However,
the fact that age was significantly related to each pattern of
personal adaptation to stagfiation, while economic deprivation
was related only to some patterns, does not allow the conclusion
thét early économic deprivation is a better explanatory variable
thanlage for understanding personal adaptation to stagflation.
Before economic deprivation, and the more general concept
termed economic Tearning, experienced early in 1ife can be

successfully incorporated into market segmentation and into

planning product strategy, extensive research designed to develop

improved measurement of early economic deprivation must be
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undertaken. It is necessary to develop a battery of
questions that allow for a better evaluation of the person's
early economic experiences. Such measures should include
questions of early economic recollection as well as response-
items that measure the subject's perceptions of his (or her)
early economic situation because this study showed that both
types are valuable measures. Also, such instruments should
measure the éffects of early economic experiences on a
continuum. A quantitative scoring method should be established
for assigning scores to various economic events early in the
subject's 1ife so that their relative impact can be evaluated;
such an approach has been used in developing "stress scales"
in 1ife-events research, but it has not been applied to
studying economic deprivation. Such research tools will
enable a far more sophisticated statistical analysis than
the dichotomous measures of economic deprivation (i.e.,
presence or no presence) used in this study.

It is strongly believed that this study has demonstrated
that economic learning, operationalized as economic deprivation

early in life, is a worthwhile approaci for understanding
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consumer behavior during stagflation. Only better measurement
of economic learning would enable an accurate assessment of

its explanatory value for personal adaptation to stagflation.
Such instruments should be designed to enable separating

period effects from age effects, and from cohort effects,

so that the explanatory value of each variable can be estimated.
This research direction would lead to a recognition of economic
situation early in life as a distinct learning construct. So
far, this dimension has been regarded as part of human learning,
and it received minor attention in life-events research, but

it did not receive the recognition it deserves as a distinct

dimension within these broad theories.

Locus of Control

When tested as an independent variable, in relation to
all patterns of personal adaptation to stagflation, locus of
control was significantly related to mental strain caused by
present financial pressures, and moderately related to
attitudes toward energy consumption and the use of Timited
resources. Internally controlled individuals revealed less
mental strain produced by present financial pressures, and

were slightly more concerned with saving energy and with
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using up limited resources, than externally controlled
individuals.

As a moderating variable regarding the consistency
between attitudes and behavior, locus of control was a
signficant moderator between the perceived impact of present
financial pressures and shopping behavior aimed at saving
money. However, it did not significantly influence the
relationship between attitudes related to energy consumption
and to the use of 1imited resources, and energy conservation

behavior.

Conclusions and Marketing Implications

Locus of control appears to have limited ability, either
as an explanatory variable, or as a moderating factor, for
personal adaptation to stagflation. Therefore, Tocus of
control is not Tikely to be a basis for effective segmentation
during economic stagflation. However, there is indication
that this factor has some value in relation to two cognitions:
perceived impact of present financial pressures, and concern
with the use of limited resources. Thus, future research
relating locus of control to adaptation to stagflation should

focus on these cognitons.
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Suggestions for Future Research

More studies designed to measure the explanatory ability
of locus of control for personal adaptation to stagflation
should be undertaken, before this factor can be successfully
applied to marketing during stagflation. Based on this study,
a useful direction for researching this relationship is
examining locus of control in relation to perceived subjective
well-being. Such research should be aimed at creating more
sophisticated measures of the perceived effects of the
existing economic stagf]atioﬁ; o

Another valuable research area is examining_]ocus of
control in relation to attitudes toward energy consumption
and the use of 1imited resources; the findings of this study
indicate that locus of control is related to these factors.
Such future research should be aimed at enriching the dimension
of socially résponsib]e consumption behavior, a construct

that has received considerable attention from consumer

behavior researchers in recent years.

Demographics

Demographics were related to all aspects of personal

adaptation to stagflation. However, no single demographic
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factor,, except age, was significantly related to all aspects
of personal adaptation. The findings regarding age, and
their implications, were discussed earlier.

Sex was significantly related to two factors: attitudes
regarding present financial pressures, and energy conservation
behavior. However, the differences between males and females
on these factors were small. There was significant indication
that persons with higher income tolerate present financial
pressures better than individuals with Tower earnings. Also,
there was some indication that persons with higher income are
more 1ikely to use credit, and to conserve less energy.
Education was somewhat related to attitude toward using
credit, but the differences in this attitude bétween persons

who have attended college, and those who have not, were small.

Conclusions and Marketing Implications

Among the demographics examined, age and income appear
to have considerable explanatory value for personal adaptation
to stagflation, The implication of the significant relationship
between age and adaptation to stagflation, and the need to

separate between aging effects and effects produced by early
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economic deprivation, in relation to this adaptation, were
discussed earlier.

Since the findings indicate that annual income effected
the individual's tolerance of present financial pressures,
effective segmentation during stagflation should consider
income. Policy makers. and designers of programs targeted
at public acceptance of practices that reduce inflation and
economic instability (e.g., higher saving, less credit usage,
energy conservation) should expect greater receptivity to
these ideas among persons with Tower income who were shown to
be more apprehensive about the present economic environment
than individuals with higher income. Directions for developing
more sophisticated segmentation related to income are presented

in the next section.

Suggestions for Future Research

In. order to effectively incorporate annual income into a
segmentation approach for marketihg during stagflation, more
research designed to examine the relationship between income
and other constructs discussed in this research is needed. The

relationship between the changes in a person's income (i.e.,



-147-

. absolute, and adjusted for escalated cost of living figures)
over the years, economic learning, and his tolerance of the
1970s stagflation should be researched. Such an attempt
was incorporated into the questionnaire used here, but the
high non-response rate regarding past income prevented any
meaningful analysis; thus, at present, the relationship
between income and economic learning early in 1ife remains

unclear.

Conclusion

The objective of this research was to explore the
relationship between economic learning early in life and
personal adaptation to stagflation. It is hoped that this
study has demonstrated that economic learning early in 1ife
represents a basis for segmentation during stagflation that
is worthy of future marketing research. The conclusions of
this research were used to generate suggestions for such

studies.
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Saruch
College
The City
University of
New York
17texingion
Avenue
New York
N.Y.10010

December 1980

Desr Mr. Doe:
WILL YOU DO US A FAYOR?

The person handing you this Tetter s a marketing student at Baruch
College of the City University of New York. The attached questionnaire

1s being administered as part of a study conducted by several feculty
members at Baruch College. The student {s administering the questionnaire
as part of his (or her) classwork.

The questionnaire 15 sasy to complgte. Most of the questions can be
snswerad by putting a check mark(v') next tc the response that best
repreasents your opinfon. The questionnaire 1s divided into a few parts.
Please answer 811 questions.

The student 15 cosmitted to collect all infarmation in 2 sealed envelope
to ensure confidentiality. All your responses will remain strictly con-
fidentfal and will be used for academic purposes only.

Your partictpation in this {nterview 15 a valuable service to this
feportant research project and s greatly appreciatad. Hopefully you
will find 1t an interesting and enjoyable experfence.

Thank you for your cooperation.
Sincerely yours,

Joe Wisendlit
Department of Marketing
Baruch College
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Page 1

CONSUMER SURVEY

We would like to learn about your economic experiences when you were growing up.
Listed below are things that may have happened in your fam{ly when you were
growing up. Please put 3 check mark [v"] next to sach situation that took place
in your famlly during that time period. You may check ons situstion, none, &11
situations, stc.

"When | was growing up | remember,..''*

{1

[1

(1]

{1

{1

]

(1

11

{1l

[l

t]

(1

Our family's major wage sarner was unemploysd for a long period of time
creating severe sconomic problems for our femlly, 7-
1

Our family belng dependent on friends or relatives to help provide some
of cur basic necessities (for example: food, clothing, a place te live). 8-

CoN
Our family belng dependent on public sssistance (for example: rallef
agencies) to provide some of our basic nacessitles. 9-

An immediate family member suffering s mental breskdown because of
eCONOMIC pressures. 10-

Economic pressures causing separation within the family (for example:

s femily member teking & job away from homs to support the femily,

8 divorce). 1n-
Family members of schoo! sge (possibly yourself) having to take s job

to help support their family. 12-
Our family being evicted from an spartment becesuse of not being able

to pey the rent. 13-
Qur family losing Its houss due to foreclosure. 14~
Our family losing its business (for uunplcv: due to bankruptcy). 15«
Our fam!ly losing most of its investments or savings (for sxampie:

due to downturn in the stockmarket or the collapse of a bank). 16-
A family member's medical problem going uncared for because we

couidn't afford the expense. 17-
Sevez: arguments or conflicts within our family because of

money problems. 18-

. 18-

% By "When | was growing up' we mesn when you were living with your famlily,
before you had established your own household.
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Page 2

PART $1: it 15 possible that during certain perlods of your 11fe you ware batter {or
worse) off than durlng other periods. We would 1Tks you to describe certain
periods in your tife from an sconomic point of view.

1. How would you describs your sconomic situation during your childhood?

21-

very good quite good mrthe;.good Quite bad very bad
nor

2. How would you describe your economic situation during your early teenage vears?

2=
very good Qquits good neither good quite bad very bad
nor bad
3. How wauld you describe your economic sftuation during your esrly adulthood?
23~
very good qulte good neither good Quite bad very dad
nor bad

b, In contrast to you and your femlly, how would you describe the economlic situation

of most people around you durlng your childhood?

26~
much somewhat neither somewhat much
better off better off better nor worse off worse of f
worse off
5. In contrast to you and your famlly, how would you describe the economic slituation
of most people around you during your sarly tesnage years?
25-
much somewhat neither somewhat much
better off better off better nor worse off worse off
worse off

6. In contrast to you sand your family, how would you describe the economlc situstion
of most people around you during your esrly adulthood?

26~
much somawhat nelther SOmewhat such
better off better off berter nor worse off worse off
worse off

27-
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PART 114: (It Is possible that your sconomlc sxpariences throughout your 1ife have
influenced your present shopping habits. OBy present shopping hablts we mean
what products you normally buy, how often you buy them, whan and where you
usually buy them, etc. Ve would like you to describe how your economic
axperiences during certaln periods In your 1ife have Influenced your presen
shopping habits. .

1. Mow would you describe the influence that your aconomic sxperiences during your
childhood have had on your present shopping habits?

29~
sxtreme noderate slight no don't
influence Influance influsnce influence Krvom
2. How would you describe the Influence that your economic experiences during your
esrly teenage years have had on your present shopping hablts?
30-
ext reme moderate slight no don't
influence influence influsnce influence know
3. . Mow would you describe the Influence that your economic experiences during your
sarly adulthood have had on your present shopping habits?
n-
axtreme moderate slight no don't
influence Influence influence Influence krow

32~
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never seldom occasionslly often vary often
santion wmention mentlon mantion mantion

Page 3»
PART tila: In this part we would 1ike to ask you sbout your economic axpsrlences during
two periods In the history of this country: the Depression (the late 1920:
and the 1930s) and World Wer 1i. Please answer only those quastions that
apply to you.
1. Were you living In this country during the Depression? Card
[ ) yes (go to the next question) [ ] nc (go to question §) M-
2. 0o you remember tha Depreaston?
[ ] ves (go to the naxt question) {1 no (go to question 6) &7-
3. Today do you mention your sconomlic experlences during the Depression In
conversations with your friends or femily? If you do, how frequently do
you mantfon these experiences?
hB-
ncver se ldom occasionally olten very often
rention mention mention mention mention
&, How would you descride your oversll economic experience during the Tate 1920s
and the 1930s7
a9~
extremely very moderately slightly not at sll
difficult difflcuit diffleult ., difficult diffleult
5. How would you describe the Influence of your sconomlic experlences during the
Depression on your present shopping hablts?
50~
extreme modarate slight no don't
infltuance Influence influence influence know
6. Vere you @ clvillan (that fs, you were not living In en army facility and you
were not & member of the U.S. armed forces) living in this country betwesn
the yaars 1940 and 19457
[ ] yes (go to the next question) [ 1 no (go to Part 1V) 51-
7. Do you remember your shopping expsriences during World War 47
11 yes (go to the next quastion) {1 no (go to Part 1V) 52-
8. Today, do you mentien your shopping experlences durlng World War 11 In
conversations with your friends or family?
53-



10.

1.
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Listed below are products that sy have baen In short supply during Vorld War I8,
Do you remember having difficulties getting any of these products even when you
have had the money to buy them? Plsase put a chack mark [v”] next to each product
t?:t you r ber having difficulties getting. You mey check one product, none,
i), ete.

[ 1 eggs [ 1 scap or personal care products Sh-
{1 flour [ 1 leather goods (shoes, coats)

{] rice [ ] rubber footwsar

[ ] sugar [ ] cigerettes

{ ] coffes [ ) gasoline

[ ] butter [ ] hesting fue! or cosl

[]mitk [ ] rubber tires

[ 1 meats 11 nylons

[ ] canned foods

If you had experlenced any difflculties In getting products durlng World War (I,
how would you describe these experiences ovarall?

56-
extramely vary soderste ly slightly not at all
difficult difficult difflcult difficult difficult

How would you describe the Influsnce of your shopping experlences during World
War 1l on your presant shopping habits?
57=

extreme moderate slight no don't
influence Influence influence Influence know



PART {¥: in this part we would 1ike to find out about some of your Interests and opinions, Please read each statement and than check the appropriste
box indicating your lave! of agreement or disagreement with that statement. The scale has six points, ranging from “STRONGLY AGREE" to
VSTRONGLY DISAGREE.” Rewember thal there are no right or wrong answers. We sre Interested In your opinlons,

STRONGLY MODERATELY  SLIGHTLY SLIGHTLY MODERATELY STROWGLY

AGRLE AGREE AGREE DISAGAEE  DISAGREE  DISAGREE

Consumers have the right to use ss much energy as they want as long

as they can pay for it (1 [1 {1 [ I i) () 3h-
Saing In debt Is bad even If the borrowed money enables you to live well ~c=ececcncoce [ ] | {1 35+
Today, nearly el banks are a safe place to keep your maney 1] (1] {1 [1 (1 (13-
It s not worth the trouvble to turn off the alr conditioning and open the .

windows everytime ft gets @ littla cooler outside {1 (] (1 t) i1 -
| Vike to pay cash for everything 1 buy {1 {1 (1 i1 (] 38
Energy I3 not my probiem because there Is nothing | can do sbout It ===meecccccsccuees | } i1l [1 ] {1 -
VYo probably will never have @ depresstion In the U.S. as sarious as the

depression of 1929 {1 (1] t) 11 (1} ] #0-
For ma, It |s more leportant to live graclously now than to save up money

for the future {1 {1 1 i) ) (1 wm-
1've aften thought that 1f we could get by with a little less thers would be '

wore 1sft for future generations 1) i1 i) i} i} 11 k-
It Is wrong to wse credit cerds becavse you spend money you don't have -=escccue—ceeea ] i) ] {1 a-

People should set aslide specisl saving accounts for things 1ike a chlld's
education or an smergency . 11 i1 {1 () 1) (1w

People should stop Incrassing thelr consusption of products so thst our

rasourcas will last longer {1 i} (1 (1 i) [1 05
To buy anything, other than & house or a car, on instaliment Is umvise ~e=s=mecmcecees [} i1 (W {1 {1 [1 -
1t §s difficult to reduce enargy consumption at home i1 i) [ t) () () »m-
Investing In the stock merket Is too risky for most people 01 [} I () {1 {1 s
)} won't conserve enargy while others go on wasting 1] il (1 (I i1 {1 A9
1'm not vary good at saving money 1 {1} {1 (1 ] f1 so0-
An individusl's energy conservation at home has no Impact upon the nailon's ‘

averall energy consumption [ [1 (] 1) (1} (1 st
1t 1s good to buy things on credit beceuse you cen pay It hack when money

1 champ (1 i1 (1 () [} (1 s

Rature) resources must de used In moderation even if people must do without
soms products {1 (] (9] [} (1 (1] s’

g ey
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PART ¥: In tha past few years, sconomlic events have frequently been discussed In the news. Listed below sre statements concerning the Impact that the
— changleg ecoromy mey heve had on you. Please check the appropriste box indicating your level of agreement or disagreement with esch statemsnt.
The scale has six points ranging from "'STRONGLY AGREE'' to "'STRONGLY DISAGREE."

STRONGLY MODERATELY SLIGHTLY SLIGHTLY MODERATELY STRONGLY

AGREE__ AGREE _ AGREE _ DISAGREE _DISAGREE_ DISAGREE

ft seems that Inflation will end soon i1 €] i1 ty - (i (1 Sh-
1've stopped buylng lunury tems 1 [ L] M1 (1 [1 s5-
f don’t worry sbout how 1'm going to make ends meet . {1 tl (1 (1] L] () s
Secause of Inflation I'm dolng without many things | need i1 i1 {1 ) [ ty  s7-
tn spite of the ecomomic events of the last few years | still belleve

In the Amaricon dragm -~evr-cevcamccenuccenoamcecncooncnnaans [1 1 0 {) (1 {1 se-
Things have gotten so bed that many people have to do !1legal things

In order to survive - [1 i) (1 (1 ] (1) 59
The economy |s getting bettar; soon things will be as good a3 ever =-=-- cescamenne - ] 11 ] ) (] ()} &-
1've decided %o lowar my standard of living to meke ends meet (] ] [N ) [l ty 6
Secouss of the finenclol prassurss |'m frequent ly dcpns;od [1 (1 11 (1 {1 (1 62
Morey teems to becoming worthless . (] (1 1] (1 (] {1 -
tconomlicelty spesking, 1've never besn hurt so bad befors -- 1] [ 11 11 [ (1 6
1'm as Interested now In owning expensive things as |'ve ever been ~~-o- SO (1 ] 1] [] (] {] 6
The prasent financia! pressures often make me want to scream and shout In anger --- [] [) [} [1 i1 (] 66-
1've surprised wyself with how wa!) | have bean able to cope with the

finenciol pressures s=-ceeccemcesscmmamonmoncannonaanas -- 1] ] 1 ] 01 1 e-

§ ey

-9G (-
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PART Vi: Ve would llke to know how the recent changes In the aconomic situation have
influcnced your shopping habits and the ways you spend soney.

1. How would you describe your economic situation now as compared with your
economic situation flve years sgo?

68-
such worse somewhat the same somewhat much
worss batter batter
2. How would you describe the economic situstion of your frisnds now as compared
with thelr economic situstion five years sgo?
69~
much worse somewhat the seme~ ° * somewhat T much
worse better ‘better
L]
3. Do you and your friends discuss the present economic sltustion? 1f you do, ’
how frequentiy?
70-
never seldom occasionally often always
" 4a. During the past five yssrs, have you changed your shopping habits (thet is,
what products you normally buy, whan and where you dbuy certain products, how
often you buy them, etc.) as a result of the changing economic situation?
[ ] yes {answer question &b) [ 1 no (go to quastion §5) n-
kb. When did you start changing your shopping hablits as a result of the changing
economic situstion? :
72-

5-8 3-4 1=2 Tess than
years ogo yesrs #go yesrs ago one year agoe



§. Listed below are activities rainted to shwplné, the vse of credit and savings, and homemaking. We would Iike to know how fraguently you haeve done
each of thase things over the past five years. Please check the sppronriate box next to each activity, 1f you think that a certsin sctivity is
not part of your household responsibilities, please check the “Does Mot Apply"” box,

DOES wOT
ALWAYS OFTEN OCCASIOMALLY SELDOM NEVER  APPLY

1 by food or othar products with coupons {'ve clipped from newspapers or megazines ~e=e=ececea [ ] [) L) ) {1 tr »n-
1 took for new ways for preparing leftover foods ] ] [} ] 1] {1 7
t purchsve itews on sale I I A t] 0] [) t)y s-
! fall bahind on my house payments . ty 11 1 [1 U] (1 7-
| buy store brands rathar than brend nems drugs and foods tr ) t] (1} 1 {r -
1| "shop around” for the best price B ) i) 1) {1} 11 -
! repalr wy clothes or have them repaired rather than buying new ones ] (1] (] i1 1 i) 7
1 take sdvantage of '"sate” Itoms In the supermarket by "stocking up" [l 1] ] ) {1 (] m;’:'
t postpons mejor purchases that | normelly would have made - ) 11 {3 1] {1 (1 &
i fall behind on peying bitls : (1 (1 1 {1} (3 0 7~
1 make household repalrs wysslf Instead of hiring psople to do tham as | used te ~ecevcnccncee [ ] [1 (] [1 {1 [1  »-
| buy things on credit whan | da not have the money to pay for them right sway ===meecececeeee [ ] [} [ 1) 1} ) o9
¥ wse savings or bofrow money to pay wy bills [1 [l {1 ) i) t) 0.
? put of f medicsl or dents| trestzent because of the exp 1 0 [} L {1 1 e
! spend soney on lotterles, the nusbars or horses In hopes of making a lot of money at once == [ ] |} U] (I {} {1 12
1 est In fest food outlets instead of eating In restaurants (] i1 i1 1 i) 1 ;e
| have furniture reupholstered Instead of buying new ones =-<-~ {1 [1 {) {1 {1 {1 e
) sand cards Instead of glving gifts or sanding flowars 11 {1 (] [} () {1 -
§ have 1meil slectric sppifances repatred {for example: toaster, mixar) rather than

raplacing “vm with new ones ] 1 U} [} () [)] s
i store smali electric appliances in hopes of finding some use for them In the future ==e===== | )} 1] {1 (] 11} [) -

-85l-
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PART Vii: In the past few ysars, energy has been frequently discussed in the news.
We would tike to wsk you about the ways you use ensrgy.

1a. Since 1973, have you changad the ways in which you use energy In your home In
order to conserve snergy?

£ ) vyes (answer question Ib) [ 1 no (go to question 2) 18-

Ib. When did you start changing your enargy consumption behavior In erder to
conserve shergy?

t9-
58 3-h T-2 Tess than
years ago Years age years ago one ysar ago
C 2. Compared with vour friends, would you ssy you conserve sore energy than they
do, conserve less or conserve sbout the same?
i 20-
t zonserve more | conserve | conserve less
about the sama
3. Listed balow sre various activities relsted to your use of energy in your home.
Ve would like to know whether you have taksn any of these steps, and If you
heve, how fraguently you have dons sach of these things. Please check the
sppropriate box next tc esch liem on the 1ist. The ‘does nct apply"” box refars
to something you could not have done (for example: It has to do with & product
you 60 NOt use Of wilh something you do not control).
21~
DOES
OCCA- wT
ALWAYS OFTEN SIONALLY SELDOM NEVER APPLY
Turn down heat at night =~--c-cocmeas [1 [} [l [ I3 {1 a2-
Run dishwasher with full loads --===- ] {3} [ {1 [} [y 23-

11 i1 {1 13 01 26

Turn off lights when not In room -=--

—
—

Run washer or dryer at night
Or On weekends ~-----c-mcrc-cccmeo=o

{1 {1 Iy 1y 11 25-
138 11 Iy 13y 1) 26
{1 1] t1 11 1 27-
{1 13 {1 11 11 28

11 [l [y t1 (1 a9

Check your furnace ------e===ececcnan
Turn off heat In unused roomg ~=--===

Turn down weter heater temperature ==

n e e ey e
bt md s s

Reduce use of air condlitioning ~-==ve

Wait untlt clothes drysr (s ful)

before running it -=---rorerccmenes {1 ty 11 [l [1 {1 »-
Put low-watt Vight bulbs In places
thst require !ltele light ===--e=== [} {1 11 I» 11 t1 »-

Hove alr conditionar's filter
changed or wathad -~=e-eeccccececse [ ] [} {1 1 11 {1 32

Use less outside lighting (eaxsmple:
decorative outdoor lights) =-==ece= [3 i) [1 {1 {1 1 233

Ret f ot tcal 1ien
(crmmple: stareo, TV, eve.} —eee= [T L3 L3 L3 L1 L1 -



LR
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0o you live In:

{ 1s private house
[ ] on apartment In an spartment house
[ ] an spartment In 8 private house

[ ] other (pleass specify:)

How do you pay for esch source of powsr (electricity, gas, etc.) used In your

house or apartment? Please check a1l thet apply.

1NCLUDED 1 PAY FOR IT
N MY RENT SEPARATELY
Heating snd hot water [} i1l
Electricity =--- m—ee - {1 {1
Cas --- -~ - [1 11
Other {please specify:) . -e- [l il

Page 9

35-

36-
37-
38-
39-
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PARY VIL1: SOCIAL REACTION (MVENTORY

This Is 2 questionnalire to find cut the way in which certaln evants In our soclety affect
diffarent people. Each item consists of @ palr of alternptives lsttered a or b. PLEASE
CIRCLE THE ONE STATEMENT OF EACH PAIR [and only one) WHICH YOU MORE STRONGLY SELIEVE 1O
OFE THE CASE. This Is a msasurs of personal belief; obvicusly thare are no right or wrong
answars.,

Remember:

CIRCLE THAY ALTERNATIVE WHICH YOU PERSOMALLY BELIEVE TO BE MORE TRUE.

! more strongly balleve that:

1. a. HMany of the unhappy things In pecple's lTves are partly due to bad luck.

b. People's misfortunes result from the mistakes they make. ’ M-
2. a. One of the major reasons why we have wars Is because pecple don't take
enough Interest In politics. &2~
b. Thare will always be wars, no matter how hard pesople try to prevent them.
3. 8. [n the long run pesople get the respect they deserve In this world.
b. Unfortunately, an individusl's worth often passes unrecognized no matter h3-
how hard he tries.
4. a. The idea thst teachers are unfair to students Is nonsenss. M=
b. Mottt students don't realize the extent to which thelr grades asre
influenced by accidental happenings.
§. 8. Withour the right bresks one cannot be an effective leadar. &5-
b. Capable peopls who fall to become leaders have not taken sdvantage of
their apportunities.
6. 8. %o mattar how hard you try some pesople just don't like you. -
b. People who can't get others to llke tham don't understand how to
get along with others.
7. ®. 1 have often found thst what !s golng to happen will happen. A7~

b. Trusting to fate has never turned out as wall for ms as making &
decision to take » dafinite course of action.

B. a. In the case of the well prepared student there Is rarely 1f aver such
& thing a3 an unfair test. AB-

b. Many times axam questions tend to ba so unrelated to course work that
studying Is really useless.

9. a. Becoming & success s & matter of hard work, luck has tittle or nothing

to do with it. a9~
b. Getting 8 good job depends mainly on being In the right place st the
right time.
10. a. The svarage citizen can have an influsnce In govarnmant declsions. 50-

8. This world is run by the few people in power, end there Is not much the
Vitcle guy cen do about it.

11, 8. Whan ! mpke plans, | am almost certaln that | can meke them work. s1-

b. 1t i3 not always wise to plan too far aheed becasusa nny thlngl turn
out to be a matter of good or sad fortune anyhow.
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CIRCLE THAT ALTERNATIVE WHICH YOU PERSONALLY BELIEVE TO SE MORE TRUE,

12,

13

1A,

15.

7.

19.

20.

2.

23.

b.

in my cass getting what | want has 1ittle or nothing to do with Juck.
Many times we might Just as well decide what to do by flipping 8 coln,

Who gets to be the boss often depends on who was lucky enough to be
In the right place first.

Getting pacple t0 do the right thing depands upon sbility; luck has
little or nothing to do with Jt.

As far as world affairs are concerned, most of us ars the victims of
forces we con malther understand, nor control.

Sy taking an octive part In politice! end soclal sffalirs the people
can control world svents.

Most people can't reslize the axtent to which their 1lves are con-
trolled by accidental! happenings.

There reslly Is no such thing as *luck.*

it Is hard to know whether or not a parson really likes you.
How many friends you have depands upon how nice a person you are.

In tha long run the bad things that happan to us are balanced by ths
good ones. :

Most misfortunes are the result of lack of ability, Ignorance,
1aziness, or all thres.

With enough effort we can wipe out political corruption.

It is gifficult for psople to have much control over the things
politiclans do in office.

Sometimas | can't understand how teschers arrive at ths grades thsy
give.

There i{s s direct connection between how hard | study and the grades
{ get. . '

Many timas | feel that | have little influence over the things that
happen to ms.

It is impossible for me to beliewve that chance or luck plays an
Important role in my 11fe.

Pacple are Tonely because they don't try to be friandly.

There's not much use In trying too hard to plaase people, if they
11ke you, they like you.

What happens to me is my own doing.

Sometimes | feal that ! don't heve enough control over the direction
wy life [ taking, .

Most of the time | can’t understand why politicians behave the way
they do. '

fn the long run the paople are rasponsible for bad government on »
national as well a3 on & local level.

Page 11

53-

54~

55-

57-

§9-

§t-

62-



PART 1X:

3.

6.

Are you male or female?

[]l male
[] female

What Is your age?

YOU AND YOUR HOUSEWDLD
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67-

. ‘Some psople have other ''ages® besides their "official' or *date of birth" sge.

The questions which follow have been developed to find out about your “unofficial®
age. Please specify which age group you FEEL you really belong to:
thirties, forties, fifties, sixties, sevanties, or sighties.

t FEEL as though | am
T—

A my ~eececnrrccanca

f LODK as though | am
——

in gy =ecsrececacnens

1 DC most things as

though | ware In my=--

My INTERESTS are mostly
those of & person in
Nis/har =~—weercoccan

20's
0
[1

i1

[}

[1

Were you born in the Unlted States?

{] vyes (go to question 5)

How old wars you when you first cams to the U.$.17

What is your marital status?

[] wmarried
[]1 single

[ )] widowsd

[ 1 separsted or dlivorced

which statement best describes how your famlly presently makes most fln-

—

e

60's
{1
{1l

{1

[l

0's

{1 no (answer ka)

80's

19
Ll

[l

(1

sncial decisions regarding buying most products and services?

[ ] 1 decide alone

[ 1 My spouse and ! decide together

[ 1 ™y spouse decides alone

[ 1 Fanily members dacide togethsr

Who are the other femily sambers, aside from you and your

spouse, participating in these declisions?

twantles,

69~

70~

71-

72-

13-
Th-

76~

-



-164-

Page 13

7. What Is the highest grade sttendsd or degree recelved by you? 78-

{1 Elesentary schoot

{1 Some high sheool

[1 Graduated high schoot .

{] Some collage

1] StiN going to college

{1} Eo”cpo‘ graduate

[ ] Postgraduate work 80-2

8. which category best describas your occupation?

[l
(1
[l
11
@
[1

[ @]
L1l
[l
{1

[1]

Professional, technical (doctor, lewysr, teacher, enginssr, stc.)
Business ownar

Business manager or sxscutive

Sales or clarical work (secretary, bookkesper, bank' teller, etc.)
Craftsman, foreman or construction worker

Clty worker or Federa! employee (police, firsman, transic,
mallman, atc.)

Ssrvice worker (waiter, airline stewardess, cook, atc.)
Student

Homemaker (housew!fe)

Rerired == What was your primsry occupation before retirement?

Pleasse specify

Othar == Please specify 5
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So that we can compare this study with the whole populetion by Income groups, we
would Viks to ssk you about your total femily Income durlng severa!l pariods in your
life. By total! family Tncome we msan income bafore taxes 2hat Iincludes all wages,
social security and penslion paymants, Interest, dividends, etc., of all persons
1lving on this Incoms.

The following is & 11st of Income categories. fach category has s number next
to it.

1. under $8,000 8. $20,00! - $22,000

2. $8,000 - $10,000 9. $22,00) - $24,000

3. $10,001 - $12,000 0. $24,001 -~ $26,000

k. $12,001 - $14,000 ¥1. $26,001 - $28,00D0

S. $14,001 - $16,000 12. $28,001 - $30,000

6. $16,001 - $18,000 13. ovar $30,000

7. $18,001 - $20,000
Which nuaber corresponds with your present total femily {ncome? 7
How many people llve on this Income? 9-
How do you fee! about your present total family Incomm?

1=
completely mostly ni xad mostly comp letely
satisfied satisfied (sbout egqually dissatisfiad dissatisfled

sotisfled and

dissatisfiod)
Which nunber corresponds with your totsl family ! flve ysars ago? 12-
How many peocple have Vived on that Income? 14~
How did you feel about your totsl famlly Income five years ago?

16-
coep letely mostly nixad wostly completely
satisfied satisfied {about egqually dissatisfied dissatisfied

satisfied and
dissatisfied)
Which number corresponds with your total family income ten years ago? 17-
How many psople hava lived on that Income? 19-
How did you fee) sbout your total femily Income ten years sgo?
at-

comp letely mostly ol xed sostly completely
satlsfied satisfled (sbout squally dissatisfled dissatisfied
satisfied and
dissatistied)



0.

n.
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RESPOMDENTS 60 YEARS OLD AND OVER PLEASE AMSWER Q.9%d;
YOUNGER RESPONDENTS PLEASE 60 TO QUESTION 0.
Which nuaber corrasponds with your total family income flfteen years sgo? 22~
How many pacple have lived on that incoms? 258~
How d1d you fesl about your tota! family Income fifiesn ysars ago?
26-

compietely wostly »lxed mostly complately
sazisfied satisfied {sbout equally dissatisfied dissatisfled
satisfled and
dissatisfled)

What Is the source f{or soﬁrus) of your preaent total family Income? Plaase
check the box next to each source thot appiles, and circle the source from
which most ©of your fncome comes from.

[ ] wages earned 27~
[ 1 soclal security 28-
[ ] penslion payments ‘ 29-
[ ] dividends or Interest 30~
[ 1 rant from property 31~
{ ] unemployment !hsurance 32-
[ ] veteran's benefits 33~
[ ] disabltity Insurance 3A-
{ 1 support from family 35~
[ 1 other (please specify:) 37, 35, &0

What race do you identify with?

[} white AS-
[1] black

{ ] orlental

[ 1 hispanic

{ ] other {please specify:) 58

61=3

THANK YOU FOR YOUR COOPERATION
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JNTERVIEWER, PLEASE FILL QUY AFTER CONFIETION OF INTERVIEM

Respondent’s name: Nr. Mrs.
Miss Ns. )+ $13 last

Respondent's home talephons numbers

ares code TR DeT
Respondent’s relstion to yous
Location of Interviews
Date 02 Interviews Length of Interviews
INTERVIEWER'S MAMES
Hrst last

INTERVIEWER'S NIMBERSs

N EWER FLEASE AND S

I have reread this completed guestionnalire and I certify that

2ll questions requiring answers have bean recorded in the respondent's
exact words, and that all spaces requiring s check mark (v},

2 number, or a letter are filled in, This bona fide interview

has been obtained following all quota and interviewing specifications.
I agree to keap the content of the questions, respondent's

answers, and the subject of this interview confidential.

INTERVIEWER®S SIGNATURE)
DATEs
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ruch
E:ﬂo.o

Baruch
College of
RowYork
17 lexington

January 1981

Dear Mr, Doe:

e would Tike to thank you for compieting the questionnaire which the
student hand{ng you this letter has administered to you & Tew weeks ago.

The attached quastionnaire 1s part of a follow-up study that we are
conducting at Baruch College. This stionnaire 15 much shortar than
the previcus questionnaire and completing 1t should take no Tonger than

ten sinutes. ] > questions are similar to the ones you have
answered & few weeks 8go; please answer thes an . Kgain, all your
responses will resadn strictly confidsntial and ﬁ“ be used for acadenmic

purpeses only.

- Your participation in this follow-up study by giving us a feu more winutes
of your time 1s greatly apprecfated, and 1s & valuable sarvice to this
{mportant research project.

Again, thank you for your cooperstion.
Sincersly yours,
Wisenblit

Oepariment of Marketing
’ Baruch College
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Paye
1=6
CONSUMER SURVEY
PART 1: We would like to learn about your economic experiences whan yOu ware Growing up.
Listed below are things that may have happened in your family when you were
growing up. Please put a check mark [vV'] next to each situatfon that took place
in your family during that time period. You may chack one situstion; none, @
situations, etc. -~
‘"hen | wat growing up | v ber, . 't
[] Our family's major wage serner was unemgloyed for a long period of time
cresting severe economic prodblems for our femily. . 7-
]
[] Our family belng dapendent on friends or relstives to help provide some
of our basic necessities (for example: food, clothing, a place to 1Tve). 8-
: \
[ ] Our family being dependent on public assistance (for sxample: relief
agencies) to provide some of our basic necessities. 9-
[]1 An immedlate family member suffering a mental breskdown because of
economic pressures. 10-
[} Economic pressures causing separation within the family (for example:
a family member taking a job away from home to support the femily,
a divorce). -
[) ramily members of schoo! age (pessibly yourself) having to take a Job
to hetp support their family. 12~
[] Our family being avicted from an apartment because of not being sble
to pay the rent. 13-
[ ] Our family losing Its house dus to foreclosure. VA=
[ 1 Our family losing its business (for example: due to bankruptey). 15-
{1 Our famlly losing most of its investments or savings (for example:
due to downturn [n the stockmarket or the collapse of a bank). 16-
[J A fomily member's medice! problem going uncared for because we
couldn't sfford the expense. 17-
[ ] Severs arguments or conflicts within our fam!ly bacauss of

monsy protlems. 18-

13-

* By ‘When | was growing up'' we mesn whaen you were living with your family,
before you had established your own household.
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Page 2

PART (1: 1t Is possible that during certein periods of your 1life you were bettar {or
worse) off than during other periods. We would like you to describe cartaln
periods In your life from an economic point of view.

1. How would you describe your sconomic slitustion during your childhood?

2t-

very good quite good nelthcr good Quite bad vary bad
nor bad
. -

2. How would you describe your sconomic situation during your early teenage yesrs?

22~
very good quite good neither good quite bad very Sad
- nor bad
3. How would you describe your economic situatlfon during your esrly adulthood?
23~
very good quite good neither good quite bed veary bac

nor bad

&, In contrast to you end your famlily, how would you descride the sconomic sTtuation
of most people around you during your chlldhood?

1 ot -1 T
much somewhat neither somewhat auch
better off better off better nor worse off worse of f
worse off
5. in contrast to you and your family, how would you describe the sconomic sltuation
ef most peocple sround you during your early teenage years? .
25-
much somewhat neither somewhat much
better off bettar off better nor worse off worse off
worse off

6. in contrast to you and your family, how would you describe the economic sltuation
of most pesople around you during your sarly edulthood?

26-
much somawhat neither somewhat such
better off better off bstter nor worse off worse off
worse off

27-
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Page 3

PART 11t: It Is possible that your sconomic exparlences throughout your 1ife have

3.

influenced your prasent shopping habits. By present shopping hablts we mean
what products you normally buy, how often you buy them, when snd where you
usually buy them, etc. We would Vike you to describe how your economic
experliences during certsin pariods In your llfe have Influenced your presant
shopping hablts.

How would you describs the Influence that your economic experiences durlng your
childhood have had on your present shopping habits?

29~

extreme moderate sllight no don't
Influence Influence influsnce influence know

How would you describe the Influence that your economic experiences during your
early teenage vears have had on your present shopping habits?

”-
sxtrome wmoderate siight no don't
Influence influence inflysnce influence know
. How would you describe the influence that your sconomic experlences during your
sarly adulthood have had on your present shopping habits?
3t~
extreme modarate slight no don't
influence influence influence influencs know

32-
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ANIERVIEWZR, PLEASE FILL OUT APTER COMFLETION OF INIERVIEM

Respondent's name: Nr. Nrs,
pe Niss NMs. Firat last

Reppondent’s home telephone numbers

arsa code nuaber
Respondant’s relation to you!
Location of Interviews
Date of Intu-vimn Length of Interviewm
INTERVIEWER'S NAME:
“Mrst last

IKTERVIEZWER'S NIMEBER:

INTERVIEWER FLEASE RPAD AND SIGN

I have reread this completed questionnalre and I certify that

all questions requiring answers have bean recorded in the respondent’s
exact words, and that all spaces requiring s check mark (\6,

a number, or & letter are filled in. This bona fide interview

has been obdtained following all quota and intsrviewling specifications.
I agree to kesp the content of the questions, respondent's

answers, and the subject of this interview confidentinl,

IRTERVIEWER®S SIGNATURE;
DATE:
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Table C-1
The Relationship Between Economic Deprivation

and Shopping Behavior Aimed at Saving Money

Display Shopping Behavior Aimed at
Saving Money

Always Seldom
Recaptured Economic or or
Deprivation O0ften Occasionally Never Total
Present 64.6 49.7 37.8 50.9%
Not Present 35.4 50.3 62.2 49.1%
Total 100% 100% 100%
n (48) (145) (37) (230)

* = 6.21; 2d.f.; p < .0448

Always ' Seldom

Perceived Economic or or
Deprivation Often Occasionally Never TJotal
Present 62.5 51.0 35.1 50.9%
Not Present 37.5 49.0 64.9 49.1%

Total 100% 100% : 100%
n (48) (145) (37) (230)

2

% = 6.26; 2 d.f.,; p < .0436
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Table C-2
The Relationship Between Economic Deprivation and

Saving Behavior Related to Household Maintenance

D1sp1ay Saving Behavior Related to
Household Maintenance

Always Seldom
Recaptured Economic or or
Deprivation Often Occasionally Never Total
Present 74.2 50.5 29.2 50.9%
Not Present 25.8 49.5 70.8 49.1%
Total 100% 100% 100%
n (62) (103) (65) (230)

%% » 25.68; 2 d.f.,; p < .0000

Always Seldom
Perceived Economic or or
Deprivation Often Occasionally  Never Total
Present 74.2 49.5 30.8 50.9%
Not Present 25.8 50.5 69.2 49.1%
Total 100% 100% 100%
n (62) (103) (65) (230)

2 = 24.08; 2 d.f., p < .0000
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Table C-3
The Relationship Between Economic Deprivation and

Resourceful Economical Behavior Related to Household Maintenance

Display Resourceful Economical Behavior
Related to Household Maintenance

Always Seldom
Recaptured Economic or or
Deprivation Often Occasionally Never Total
Present 70.0 49.7 25.8 50.9%
Not Present 30.0 50.3 74.2 49.1%
Total 100% 100% 100%
n (50) (149) (31) (230)

%2 = 15.29; 2 d.f., p < .0005

Always Seldom
Perceived Economic or or
Deprivation Often Occasionally Never Total
Present 70.0 49,7 25.8 50.9%
Not Present 30.0 50.3 74.2 49.1%
Total 100% 100% 100%
n (50) (149) (31) (230)

%2 = 15.29; 2 d.f.; p < .0005
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Table C-4
The Relationship Between Economic Deprivation

and Energy Conservation Behavior

Display Energy Conservation Behavior

Always Seldom
Recaptured Economic or or
Deprivation Often Occasionally Never Total
Present 64.4 47.0 44.6 50,9%
Not Present 35.6 53.0 55.4 49.1%
Total 100% 100% 100%
n (59) (115) (56) (230)

x =5.90; 2 d.f.; p < .0545

Always Se]dom
Perceived Economic or or
Deprivation Often Occasionally  Never Total
Present 64.4 46.1 46.4 50.9%
Not Present 35.6 53.9 53.6 49.1%-
Total 100% 100% 100%
n (59) (115) (56) (230)

~2 = 5.82; 2 d.f.; p < .0545_
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